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Main Purpose Of Visit

Jan - Dec 2018

Jan - Dec 2017

Jan - Dec 2016

Jan - Dec 2015
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Percent

B Holiday M Business M Visiting friends or relatives M Education M Volunteering M Conference M Honeymoon M Attending a wedding M Other

Note: due to rounding, some figures do not add up to 100%



Length Of Stay (Nights)
70 f AVERAGE \

Jan-Dec2015 6.4 nights
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Note: due to rounding, some figures do not add up to 100% Note: 31+ days as outliners were removed for length of stay analysis



Airlines Used For Travel
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Note: Multiple responses, therefore total does not add up to 100%



Islands Visited
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Previous Visits
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How Did You Find Out About Vanuatu?

34 39
Travel agent / brochures m g

General travel websites (e.g. Trip Advisor) Fz 3
Vanuatu Travel website (http://vanuatu.travel) nz 3

Television or radio programmes r]12

u 1

Magazine and newspaper articles -

Social media (Facebook, Twitter etc) - %
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Note: due to rounding, some figures do not add up to 100%



How Did You Find Out About Vanuatu? (Jan — Dec 2018)

Friends / family

Previous Vanuatu visits

Travel agent / travel brochures

Google

Vanuatu Tourism website (Vanuatu.travel)
Trip Advisor

Other travel booking websites (e.g. Booking.com; Expedia)
Work Colleagues

Social media (Facebook, Twitter etc)
Other sources (please specify)

Airbnb

Travel books (e.g. Lonely Planet)
Magazine and newspaper articles

Television or radio programmes

Note: due to rounding, some figures do not add up to 100%
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Note: the type of this question was changed after Jan 2018; therefore, the comparison is not provided.



Sources Used For Planning

Friends/family

Previous Vanuatu visits
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Importance Of Sources Used For Planning (Jan — Dec 2018)

Previous Vanuatu visits

Google

Vanuatu Tourism website (Vanuatu.travel)

Other travel booking websites (e.g. Booking.com; Expedia)
Travel agent / travel brochures

Trip Advisor

Work Colleagues

Social media (Facebook, Twitter etc)

Travel books (e.g. Lonely Planet)

Other sources (please specify)
Magazine and newspaper articles NGNS 2 4
Airbnb I ? .3
Television or radio programmes NN ? 0

1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5 5.0
Mean

Note: the type of this question was changed after Jan 2018; therefore, the comparison is not provided.



Travel Purchasing Behaviour

Jan - Dec 2017

Jan - Dec 2015
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B | made my own travel arrangement (through online website or booked with hotels/airlines)
M | purchased a pre-paid travel package through a travel agent

M Travel arrangements were made by others (business, friends, relatives)

M Other

Note: due to rounding, some figures do not add up to 100%



Travel Purchasing Behaviour (Jan — Dec 2018)

Through a travel booking website (e.g Booking.com, Expedia)

Through a travel agent store 22

Direct with airlines and / or accommodation places

Travel arrangements were made by others

Other
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Note: the items of this question were changed after Jan 2018; therefore, the comparison is not provided.



Influences On The Decision To Choose Vanuatu

Nature attractions / volcano / eco tourism / photography

Culture and history

—

Quiet and relaxing atmosphere —87
Food [ —
Beaches and swimming _83-0
Friends and family in Vanuatu _gg
Snorkelling and diving —8212
Business or conference m819
Fishing -11?67

1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5 5.0
Mean

B Jan-Dec2015 MJan-Dec2016 ™ Jan-Dec?2017



Influences On the Decision To Choose Vanuatu (Jan — Dec 2018)

Affordable

Proximity / Ease of travel

Range of natural attractions

Quiet and relaxing atmosphere I — 3.6

Experience of a different culture
Beaches and swimming I 3.4
Range of outdoor activities and experiences GG 3.4
Food and cuisine I — 3 .3
Friends and family in Vanuatu I 3.3
Volcanos I— 3.0
Diving I ) 3
Business or conference I .1
Snorkelling NG 2 .0
Fishing I 1.7

1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5 5.0
Mean

Note: the items of this question were changed after Jan 2018; therefore, the comparison is not provided.



Annual Household Income

80 2c
20 - 70
61 ( Average \
60 Jan — Dec 2015: US45,822
Jan — Dec 2016: USS54,381
» Jan — Dec 2017: US540,933
S 10 Jan — Dec 2018: US$42,130
30
22 22
20 II I
10 I 7 7 6
1
0 ilnn -l 11 1133l

<S$50,000 $50,001-100,000 $100,001-150,000 $150,001-200,000 $200,001-250,000 $250,001-300,000 >$300,001
B Jan-Dec2015 MJan-Dec2016 ™ Jan-Dec2017 ™ Jan-Dec?2018



50

45

40

35

30

25

Percent

20

15

10

$1-499 $500-999

$1000-1499

B Jan - Dec 2015

Note: due to rounding, some figures do not add up to 100%

Prepay (USS)
43
41
37
31 32 0132
20
17 19
15
9
Ll
all

S$1500-1999
B Jan - Dec 2016

33
inm
$2000-2499

M Jan - Dec 2017

2 2 4
HE =
$2500-2999
B Jan - Dec 2018

1
m

$3000-3499

112

S3500 or more



Prepay Iltems

Accommodation

Breakfast/meals

Domestic transport/airport transfers

Activities

Other
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Note: Multiple responses, therefore total does not add up to 100%
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Expenditure Per Person Per Visit (USS)
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Expenditure By Year (USS)

) 0 e 016 D)€ 0 JE 0

Average Spend Prior to arrival
Per Person - Whole Trip S840 $788 S877 $1,117
Flowing into local economy - Estimated 62.5% of the pre-paid spend flows into the Vanuatu economy
Per Person - Whole Trip $525 S493 S548 S698
Per Person per Day $82 S72 $86 $109
Length of stay 6.4 nights 6.9 nights 6.4 nights 6.4 nights
Average Spend while in Vanuatu
Per Person - Whole Trip $730 S657 $623 $685
Per Person per Day S114 S95 S97 $107
Total spend flowing into Vanuatu economy — Whole

. P 8 y $1,255 $1,150 $1,171 $1,383
Trip
Total spend flowing into Vanuatu economy — Per Day $196 $167 $183 $216




Expenditure By Year (Vt)

D) E 0 e U D)€ 0 JE 0
Average Spend Prior to arrival
Per Person - Whole Trip Vt 88,704 Vt 85,991 Vt 94,399 Vt 122,859
Flowing into local economy - Estimated 62.5% of the pre-paid spend flows into the Vanuatu economy
Per Person - Whole Trip Vt 55,440 Vt 53,799 Vt 58,986 Vt 76,773
Per Person per Day Vt 8,659 Vt 7,857 Vt 9,257 Vt 11,989
Length of stay 6.4 nights 6.9 nights 6.4 nights 6.4 nights
Average Spend while in Vanuatu
Per Person - Whole Trip Vt 77,088 Vt 71,695 Vt 67,059 Vt 75,343
Per Person per Day Vt 12,038 Vt 10,367 Vt 10,441 Vt 11,769
Total spend flowing into Vanuatu economy — Whole
Trip Vt 132,528 Vt 125,494 Vt 126,044 Vt 152,116
Total spend flowing into Vanuatu economy — Per Day Vt 20,698 Vt 18,224 Vt 19,698 Vt 23,758
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Average Spend While In Vanuatu Per Day (USS)
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Average Spend While In Vanuatu Per Day Breakdown(USS)
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Number Of New Caledonia Visitors
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Visitor Expenditure — Per Person and Total (Jan-Dec 2015)

Pre-Paid Spend In-country Spend Total Spend
flowing into Vanuatu
Per > US$82 Us$114 US$196
Day
Vﬁ':i‘:e > US$730 US$525 US$1,255

Direct economic impact on Vanuatu for Jan-Dec 2015
USS13.3 million in total
USS1.1 million per month



Visitor Expenditure — Per Person and Total (Jan-Dec 2016)

Pre-Paid Spend In-country Spend Total Spend
flowing into Vanuatu
Day >
Vﬁ':i‘:e > US$493 US$957 US$1,150

Direct economic impact on Vanuatu for Jan-Dec 2016
USS11.1 million in total
USS0.9 million per month



Visitor Expenditure — Per Person and Total (Jan-Dec 2017)

Pre-Paid Spend In-country Spend Total Spend
flowing into Vanuatu
Day >
M-Irl:::e N US$548 US$623 US$1,171

Direct economic impact on Vanuatu for Jan-Dec 2017
USS$18.5 million in total
USS1.5 million per month



Visitor Expenditure — Per Person and Total (Jan-Dec 2018)

Pre-Paid Spend In-country Spend Total Spend
flowing into Vanuatu
Per US$109 US$107 US$216
Day
V‘_'r':i‘:e > US$698 US$685 US$1,383

Direct economic impact on Vanuatu for Jan-Dec 2018
USS$20.9 million in total
USS1.7 million per month



Direct Economic Impact On Vanuatu (USS million)
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Satisfaction By Year
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* Satisfied includes respondents who answered ‘satisfied’ or ‘very satisfied’



Willingness to Return and Satisfaction
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Degree Of Satisfaction

General quality of service
Variety of things to see and do

Taxis / car / bus / car rental / ground transportation

Local handicrafts / artwork

Restaurants, cafes, bars and evening entertainment _?;677
General shopping opportunities _gaﬁ 30
Visitor information in Vanuatu (including signage) _3366
Internet and phone availability, cost and coverage _233
Rubbish collection and general cleanliness ‘%1

1.0 1.5 2.0 2.5 3.0 3.5 40 4.5
Mean

B Jan-Dec2015 ®Jan-Dec2016 ™ Jan-Dec2017

5.0



Degree Of Satisfaction (Jan — Dec 2018)

General quality of service

Access to local food and products
Variety of things to see and do IIEEEGEGEEEEEEEEEE— 4.1
Value for money I 4.1
Taxis/ car / bus / car rental / ground transportation I 3.9
Local handicrafts / artwork I 3.8
Restaurants, cafes, and bars NI 3.8
Ease of undertaking tours and activities while here I 3.7
Visitor information in Vanuatu (including signage) I 3.7
Internet and phone availability, cost and coverage I 3.6
General shopping opportunities I 3.6
Airport arrival / departure experience I 3.4
Evening entertainment I 3.3
Rubbish collection and general cleanliness I 3.1

1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5 5.0

Note: the items of this question were changed after Jan 2018; therefore, the comparison is not provided.



Water Based Activities (Jan - Dec 2018)

Degree of Participation Satisfaction
Visiting the beach 86 Visiting the beach NN 4.4
Swimming 63 Swimming I 3.9
Snorkelling NGNS 590 Snorkelling INNIEIEGGNGNNEE 5.8
Viewing coral and fish life I 52 Viewing coral and fish life I 5.0
Kayaking / canoeing I /7 Kayaking / canoeing IS 3.3
Water based tours I 410 Water based tours NN 3.6
Diving IS 37 Diving I 3 4
General water sports I 36 General water sports NN 3.6
Paddle Boarding IS 33 Paddle Boarding I 3.6
Fishing IS 30 Fishing I ? o
Surfing I ?S3 Surfing I 3.2
Sailing / cruising N )7 Sailing / cruising NN 3 )
Banana boats N 25 Banana boats I 3.7
0 20 40 60 80 100 1.0 2.0 3.0 4.0 5.0
Percent Mean

Note: Multiple responses, therefore total does not add up to 100% Note: the questions were added after Jan 2018; therefore, the comparison is not provided.



Cultural Interaction Activities (Jan - Dec 2018)

Degree of Participation

Visiting a village _ 68
Cultural performances _ 65
Engaging with Ni-Vanuatu people _ 53
Visiting a local school _ 30
Religious event / festivals _ 29
Attending church - 24

0 20 40 60 80 100
Percent

Note: Multiple responses, therefore total does not add up to 100%

Satisfaction

Visiting a village _ 4.6
Cultural performances _ 4.4
Engaging with Ni-Vanuatu people _ 4.6
Visiting a local school _ 4.4
Religious event / festivals _ 4.3
Attending church _ 4.1

1.0 15 20 25 30 35 40 45 50
Mean

Note: the questions were added after Jan 2018; therefore, the comparison is not provided.



Land Based Activities And Touring (Jan - Dec 2018)

Degree of Participation Satisfaction

Restaurants, bars and cafes I o7 Restaurants, bars and cafes NN 4.3

Sightseeing INIIIIEEENEGEGEGEGEGEGNGNGNGNGNNNNGEGE 3/ Sightseeing NN 1.5
Visiting waterfalls NN 73 Visiting waterfalls IS 4.5
Spa / beauty I /3 Spa /beauty IS 1.0
Hiking and trekking NN 33 Hiking and trekking I 4.2
Volcano experience I 36 Volcano experience NG 2.5
World War Il history I 25 World War Il history I 3.6
Conservation / animal sanctuary I 24 Conservation / animal sanctuary NN 3.4
Sports events N 19 Sports events NG 33
Air-based activities (e.g. Ziplining; aerial... IIEE 13 Air-based activities (e.g. Ziplining;... NI 3.5
Golfing 1M 11 Golfing NGNS 3.0
Cycling 1M 8 Cycling NG 9
0 50 100 1.0 2.0 3.0 4.0 5.0
Percent Mean

Note: Multiple responses, therefore total does not add up to 100% Note: the questions were added after Jan 2018; therefore, the comparison is not provided.



Shopping (Jan - Dec 2018)

Degree of Participation

Local produce e.g coconut oil etc. 85

Local crafts 78

Local arts 66

Local clothing

64

Local music 62

o

20 40 60 80 100
Percent

Note: Multiple responses, therefore total does not add up to 100%

Satisfaction

Local produce e.g coconut oil etc. _ 4.4
I

Local crafts

1.0 2.0 3.0 4.0 5.0
Mean

Note: the questions were added after Jan 2018; therefore, the comparison is not provided.
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