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Bachelor of design degree

Name: S
Phone: NN
AUT ID:

Major: Communication design

Hello, my name is and | am currently
completing Level 3 at Albany Senior High School. | am
creatively inclined in everyday life, and enjoy tasteful
and on trend design through to abstract sculpture and
painting. | often shoot films and enjoy creating things.
| have dedicated every Wednesday of 2016 to com-
pleting design briefs and visiting design studio’s and
marketing sectors - at my school Wednesday’s are for
dedicating time to your passion. | am interested in pho-
tography and am actively on shoots modelling, shoot-
ing and creative directing for friends editorials. | have
been involved in many different visual art subjects even
if | am not taking the subject.

My favourite subjects are design, media studies, social
anthropology and Spanish. In Level 1 and in Level 2
| endorsed Art Design with excellence and the overall
year with excellence, additionally in Level 2, | gained
top of subject in Art Design at Mahurangi College. This
year | am aiming to endorse with excellence and gain
scholarship in the subject as well. | take a lot of time
when researching and ensure my work is completed to
the height of my abilty before handing it in. | also hope
to do well in Spanish and overall as | have high stand-
ards of achievement for myself.

Sustainability is a contemporary issue that | consider
more than a fad and my interest in this has pushed me
to become more aware of my practices as an individ-
ual. Taking social anthropology has benefitted me in
growing these practices and | consider myself an ethi-
cal consumer. | am looking forward to opportunities
with AUT’s sustainability group. | believe that ethical
consumerism is increasingly important for our society
and | wish to be able to work with individuals and com-
panies who are in some way sustainable or promoting
sustainability. | am excited to minor in design for sus-
tainability as | will learn so much about principles of
ethical design and what it means to be sustainable as
a designer.

| aspire to become someone influential in the design
industry, who will one day appear in conferences, fea-
ture in magazines and become a mentor to others. |
want to be able to have a range of careers, from free-
lancing to working for large design corporations. Dur-
ing my time completing my design degree | wish to
pick up a few business papers aswell. The option of in-
terning and studying internationally through AUT in the
3rd year is very exciting and would be a lifechanging
experience for me. AUT is my chosen place of study
as | have learned from attending the portfolio day host-
ed by AUT staff that it has the highest quality of educa-
tion from passionate teachers who really care, and that
everything is aimed towards you being the best.

The way in which students colaborate and work for real
life clients during their study is what | will love about
AUT and makes it stand out for me. AUT will put me
above others in the field because | will be motivated to
be the best, being taught by well respected lecturers/
mentors with amazing facilities and connections.



H: Details
July 2016

The idea of these photos was to contrast
between the crisp colour and lines of her
clothing compared to the nature and soft
greens of the gardens. It would be an
ideal photoshoot for a line of clothing.
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COVER IMAGE

Zine cover and double page
spread

July 2016

| used mixed media and collage to
create a cover for the zine “la luz.”

JVELLE - JACKET: BESTIE - PANTS: THE STORE - GLASSES: RAYBAN
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DIY LAB is a unique studio which runs
workshops. They want their brand iiiii
represent their DIY essence with a more
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Final logo

May 2016

Chosen as final logo because it nicely encorporates
text and shape and is very simple.



DIYLAB posters

June 2016

The focus for these posters was on type.
The principes | used were layering,
cropping and layer mask to convey the
aesthetic of the campaign.
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DIYLAB posters
June 2016
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workshops

2016  drop

DIYLAB
CITY
STUDIO

Posters
July 2016




Catalog spreads
June 2016

These are series of pages from a creative workshop service’s
(DIY LAB’S) 2016 catalog. The catalog must convey the
brand’s DIY essence yet appear with a more corporate and
profesional aesthetic. | have heavily used concepts of line
and Mondrian style grid to achieve this.

Lorem ipsum dolor
sit amet, te gos vider-
&r copiosae voluptai-

bus, &i his noster latine
docendi, Al tantas accu-
sata calidieque per, sed
invidunt adversarium cu

Mo eum prima concluda-
turque, te ilum etiam
cum. Viris suscCipit cu est

FROM THE




Foldout page for catalog
June 2016



Magazine cover
May 2016



Flyers: DIYLAB
May 2016

THEDIYLAB.COM/OUR-

DISCOVER
YOUR CREATIVITY

STy 3

DIYLAB.COM/OUR-WORKSHOPS
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DIY LAB WORKSHOPS

Billboard
June 2016



Brochure
May 2016
DIY LAB’s workshops in a concertina brochure.

VISIT OUR WEBSITE
FOR MORE
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Designs for gardening flyer
July 2016
Clients brief: personable, eye catching
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'Wearing pink or blue, a skirt or trousers; picking up
a netball or rugby ball. an apron or hammer;
reading the Woman's Weekly or the sports pages
- these are among the many things that New
Zealanders have grown up with, as girls and boys
learning how to be women and men. What they
learned, however, has changed over the years.
Gender, the sociol organisation of sexual differ-
ence.is port of New Zecland's history.

In the 1960s clothing changed. Some men grew
hair and women wore miniskirts. The

survey conducted by Westpac, a joint partner
with Fairfox Media in the awards programme, 76
per cent of women respondents felt they had too
fittle influence in business, while 53 per cent of
men thought it was about right

A majority of both men and women ogreed that
their workplace didn't have as many women
senior managers as men. A majority the contra-
ceptive pill gave women control over their fertiity.
Some men feit limited by the stereotype of the
strong silent New Zealond moleln the early
20005 men and women had far more in common
than in earlier times. However, men continued to
earn more than women, and womnen stilldid much

men. A majority

tive pill gave women control over their fertilty. Some men felt imited by the

76 per cent of women respondents felt they had too little influence in
business, while 53 per cent of men thought it was about right

ducted by Westpac, a joint partner with Fairfax Media in the

Women joined the paid workforce, andin the survey con-
awards programme,

A majority of both men and women agreed that their workplace didn't

have as many

Poys dont
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4 he qender issue >

to be sensitive. Both men ond  women should feel
free to be  strong Itis time that we all perceive gender on a spectrum, instead

of two sets of opposing idedls. If we stop defining each other by what we are not, and
start defining ourselves by who we ore, we can all be freer, and this is what HeForShe
is about. Its bout freedom. want men to take up this mantle so that their daughters,

sisters, and mothers can be free from prejudice. but also s that their sons have per-
mission to be vulnerable and human too, reclaim those parts of themselves they
abandoned. and in doing 50, be a moare true and complete version of themselves. You
might be thinking, "Who is this Horry Potter girl, and whot is she doing speaking at the
UN?" And, it's a really good question. I've been asking myself the same thing. All | know
is that | care about this problem, and | want to make it better. And, having seen what
I've seen, and given the chance, | feel it is my responsibility to say something Both men
and women should feel free to be sensitive. Both men and women should feel free to

Most of the
‘women surveyed
thought New Zealand

benefited from having £ 11}

women of influence,
while men didn't see it

thot way. While 81 per

moany, compared
to just 1 per

"

it 36 per cent of women had personally experienced o

Abou
gender-based pay gop at work,
Glthough fewer yourger worner - 27 per cent - had done <o
About 15 per cent of men claimed to
have suffered the some thing

Gende
September 2015

» equality double page sp
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Brief: Promote an event for public health in
New Zealand around gender equality. My
outcomes have a similar handmade element to

them.
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