PNG INTERNATIONAL VISITOR SURVEY

VISITATION OVERVIEW JUNE 2022-MAY 2023
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TOP 5 INFORMATION CHANNELS TOP 5 METHODS OF TRAVEL TOPS LEVEL OF SATISFACTIONS WITH VARIOUS
TO FIND OUT ABOUT PNG BOOKING TRAVEL EXPERIENCE IN PNG

v 449, o 39%

Business / volunteer work (\@ Arranged by others

‘.71 4.3/5

The friendliness of the people in PNG

35% > 32%

Family or friends —— Direct with airline

269, 249, @ 4.0/5
o)

Previous visit Online travel websites Local handicrafts / artwork

13% o 14%

Search engine Google Travel agent / travel broker

2, 3.8

Restaurant / café / bar / evening entertainment
% 12%

Social medias Direct with accommodation

TOP 5 INFLUENTIAL FACTORS IN DECISION TO TRAVEL TO PNG a 3 . 8/5

| |§ Overall level of service

Nature attractions/ecotourism 3.1/5

Business/conference 3.0/5

3.755

Quality of tours

Culture/festival/events 2 . 9/ 5

Friends and Family

History (including war history)




TOTAL ECONOMIC IMPACT

USD 120 MILLION

FROM 47,362 VISITORS
g
— PREPAID IN-COUNTRY
EXPENDITURE SPEND

$2,319 $86

Prepaid per trip In-country spend per day
I

Flowing into local
economy rate

$1941 $988

Prepaid per trip In-country spend per trip
\ J
|

x11.4 nights
Average length of stay

-IIE-()z-Préll:lDITURE 32,535 per visitor per trip
Note: US dollars 3221 per visitor per day
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@J SATISFACTION

O 3.9s5

Overall, visitors are satisfied.

< 92%

Visitors are willing to return.

;))) 84 %

Visitors are willing to recommend.

The views expressed in this publication do not necessarily reflect those of the New Zealand Government.
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