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Business Confidence Index Survey



Respondents across six phases

Phase 1 (round 

1 of 2016)

Phase 2 (round 

2 of 2016)

Phase 3 (round 

1 of 2017)

Phase 4 (round 

2 of 2017)

Phase 5 (round 

1 of 2018)

Phase 6 (round 

2 of 2018)

Number of 

responses
128 124 97 106 84 113

Conversion rate 41% 40% 31% 34% 27% 36%

Had participated 

the survey 

previously

37% 58% 57% 58% 52%



What is the primary focus of your business?
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Location of primary business
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I am confident my business will do well in the 
coming year
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The major challenges in next five years?
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How important are the following to the Cook Islands?
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Niue Business Confidence Index Research 



Are you looking to hire additional staff in the next 12 months?
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Do you have any problems finding staff

“Not everyone likes to get their hands dirty.”

“Yes very much, locals do not want to work.”

“Difficult to find someone to do sewing just for 

my    business.”

“No locals available.”

“Funding to meet staff wages and renovation 

of the building.”

“Hardly anyone available.”
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Major challenges for the business in next five years 

Theme
Share of 

respondents 

Staff 27%

Competition 21%

Increasing cost 19%

Infrastructure 18%

Government policy 15%

Investment and financial issues 10%

Business growth 8%

Natural disasters 6%

Climate and weather 3%

* Respondents could give more than one answer, so total does not add up to 100%.

“Finding staff, increasing cost of purchases, 

infrastructure - particularly power outages 

which cost businesses a lot of money.”

“More businesses in operation, offering similar 

goods means competition is high.”

“Infrastructure not being upgraded or at least 

progressively upgraded (Water/Power/Roads).”

“Major challenges would be the client not able to 

adhere to a savings plans for a deposit to get a 

loan at the local bank and to utilize my service. 

Also the increasing cost to build a home or an 

investment property on the Island with NCT & 

freight costs.”

“The weak focus of government from policy to 

regulation level on waste management and their 

linking partnerships with NGOs, CSOs and the 

private sector.”



Thank You!

Team Leader: Simon Milne

Email: simon.milne@aut.ac.nz 

Web: http://www.nztri.org/

Key contributions: Mindy Sun, Jin Yi 

http://www.nztri.org/

