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World Internet Project New Zealand  

2007 Benchmark Survey 
 

 
The first World Internet Project New Zealand (WIPNZ) survey was conducted in September-

October 2007 by Phoenix Research. It questioned a sample of 1529 New Zealanders about 

their usage of, and attitudes towards, the Internet.  

 

New Zealand is seeing rapid growth in the use of new communications technology and 

particularly the Internet.  Its significance extends to many sectors of our community at both 

national and local levels.  Already the Internet has changed how business and trade deals are 

made, how schools and other academic institutions, councils, media and advertisers operate. 

The Internet also affects family interaction, the ways in which people form new friendships, 

and the communities to which people belong. Through the World Internet Project, it is 

possible to monitor the developments and trends in Internet usage both locally and 

internationally. 

 

This New Zealand survey contributes to the World Internet Project (WIP), an international 

collaborative project looking at the social, political and economic impact of the Internet and 

other new technologies.  It gathers longitudinal information on the way people use the 

Internet and the effect it has on their lives. Project partners conduct questionnaire surveys 

every one or two years in their country. The WIPNZ survey contains questions common to all 

international WIP partners, to allow international comparisons, as well as a set designed 

specifically for New Zealand.   

 

The WIP NZ survey will be carried out bi-annually. A longitudinal panel of respondents will 

form a subset of the sample in future surveys. This will allow for research on the way 

individualsô use of the Internet develops over time 

 

It is intended that the WIPNZ findings will provide the nation with information that assists in 

decision making and raises the standard of planning and debate in government policy and 

business planning in New Zealand. This document is an interim report on the preliminary 

analyses of the 2007 survey. Further statistical analyses and in-depth qualitative research will 

follow in 2008.  

 

 

Funded through the National Library of New Zealand, under the New Zealand Governmentôs 

Digital Strategy, and by InternetNZ. 
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Key findings 
 

 
¶ Internet access, usage, capability and attitudes are all strongly graded by New 

Zealandersô age, income and area of residence. The younger, wealthier and more urban 

people are, the more connected and confident they are online. 

 

¶ As an information source, the Internet now rates higher than all traditional media. It 

also rates higher than other people, who have traditionally been our main source of 

information. 

 

¶ Most people believe the Internet is considerably enhancing their social contacts rather 

than diminishing them. 
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Usage, access and ability 
 

 

 

¶ 81% of the WIP NZ 2007 sample of New Zealanders use the Internet.  

 

¶ 19% of New Zealanders do not currently use the Internet, consisting of non-users 

(13%) and ex-users (6%).  

 

 
 

 

¶ The non-users are generally older people, live in rural areas, and have lower incomes. 

They say the Internet holds no interest or is not useful (38%), they lack a computer or 

connection (15%), or lack know-how (12%). However, most of them (58%) have at 

some stage asked someone else to do something on the Internet for them. 

 

¶ The 6% who are ex-users - 88 people who once used the Internet but no longer do so - 

stopped using it mainly because they had lost access (46%) or were not interested 

(33%). 
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¶ 29% of the users access the Internet through wireless or mobile phone. In this survey, 

68% of those with an Internet connection at home have broadband, while 31% have 

dialup.  

 

 

¶ Those without broadband at home are more likely to be older, live in rural areas and 

have lower household incomes than broadband users. 
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¶ Internet access is socially stratified. 94% of those in households earning more than 

$100,000 are Internet users, but that drops to 58% in households earning less than 

$25,000.  

 

 
 

 

 

¶ Internet usage is age graded. A high proportion of younger people use the Internet  

(92% for the under-20s). Internet use drops sharply for those aged 60 and above. 
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¶ There are some differences in the level of Internet usage between ethnic groups. 

Preliminary analyses show that 75-80% of Pakeha and MǕori use the Internet, but usage 

is lower for Pasifika (66%) and higher (90%) for Asian New Zealanders. 
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¶ 55% of all respondents (and 66% of Internet users) say the Internet is important or very 

important to their everyday life.  

 

 
 

 

 

¶ 61% of the Internet users say it would be a problem if they lost the Internet. 
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¶ Younger users rate the Internet as being an important part of their everyday life more 

often than older users.   

 

 
 

 

 

¶ The higher a householdôs income, the more important the Internet is rated in daily life. 
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¶ Users in main urban areas rate the Internet as being more important to their daily life 

than those in rural New Zealand.   

 

 
 

 

¶ Twice as many Asians (77%) as MǕori (39%) rate the importance of the Internet highly. 
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¶ Respondents rated their ability to use the Internet on a 1-5 scale from poor to excellent. 

Confidence in Internet ability stratifies according to usage and access, for example by 

income level. Only 25% of those in the lowest income bracket rate their ability as good 

or excellent, compared to 60% in the top income level. 
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¶ 50% of main-city users rate their ability good or excellent, compared to 25% of rural 

users. 
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Information and business 
 

 

¶ Users rely on the Internet to access a variety of information. 76% look for travel 

information, and 63% use the Internet to find health information. 57% search for news 

online at least weekly (32% do this daily).  
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¶ New Zealanders use the Internet frequently to conduct their everyday business. 60% 

buy things on the Internet and 62% book travel online. On an at least weekly basis, 

40% of users access information about products online, 23% pay bills and 51% use 

their bank's online services.   
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¶ 71% of users rate the Internet as an important or very important source of information. 

This compares to 52% for newspapers and television and 42% for radio as rated this 

highly. The Internet even rates above interpersonal sources such as family and friends 

(56%).   

 

¶ Comparing users and non-users shows that the Internet has drawn users away from 

traditional media and other people as sources of information.  These ratings probably 

reflect different influences for different groups. For those with higher incomes, the 

Internet may be more crucial in their work or in information seeking. For those in rural 

areas, the Internet may be less important because of less ready access. 

 

 
 

 

¶ For educational or learning purposes, 76% of users find or check facts online, with 45% 

doing this at least weekly and 67% at least monthly. 59% use the Internet to look up the 

definition of words.  

 

 

¶ 46% of all respondents believe that most of the information on the Internet is reliable, 

39% say half is reliable, and the rest think only a small portion is reliable. Non-users 

are much more sceptical than users of the reliability of information on the Internet.  
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Entertainment and content creation 
 

 

¶ 41% of all respondents rate the Internet as an important or very important source of 

entertainment, the same as the newspaper (41%) but lower than radio (51%) or 

television (55%). 

 

¶ 81% of users surf or browse the Internet at least weekly for entertainment purposes. At 

least weekly, 20% download or watch videos, 26% download or listen to music on the 

Internet, and 19% play games online. People under 35 years are more likely to use the 

Internet in these ways. 

 

 
 

¶ In addition to downloading information, New Zealanders generate their own content on 

the web. Those who create content tend to be under 30 years. 13% of all users have 

their own website. 27% have posted messages on discussion/message boards, and 33% 

have posted pictures, photos or videos on the web. 10% have their own blog, with 21% 

of bloggers being under 20 years of age. 
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Community 
 
 

¶ Socializing is a major use of the Internet, and 77% of users check their email every day. 

At least weekly, 32% do instant messaging and 28% participate in social networking 

sites like MySpace or Facebook.  
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¶ Most users say that the Internet has increased their contact with other people, far fewer 

report that it has decreased contact. The most increased contact is with people in the 

same profession (51%), those who share recreational interests (31%), and people 

generally in New Zealand (42%) and overseas (63%). The highest reported decrease is 

with people in the same community (12%). 

 

 

 
 

  

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

People in 
your 

community

People 
living in NZ

People 
living 

overseas

People in 
your 

profession

People 
sharing 

your 
interests

Effect of internet on users' amount of contact with different groups

Increased

Stayed the same

Decreased



 

 

19 

¶ Most users say the Internet has increased their amount of contact with friends (64%) 

and family (58%), few say it has decreased. On the other hand, 22% say that since the 

Internet, they spend less time face to face with the family they live with, although the 

amount of time with friends has stayed the same. 

 

 

 
 

 

¶ 23% of users say they have made friends on line, and no fewer than 48% of these have 

met them in person. Notably, 51% of those who have made friends online are teenagers, 

with 34% of these going on to meet these new friends offline. But most of those who go 

on to meet someone in person are in their 30s.  

 

¶ Most parents place rules around their childrenôs Internet use. In most households, under 

18 year olds who use the Internet are told not to visit some sites (77%), not to give out 

personal information online (89%), not to chat with strangers online (84%), and not to 

meet up in person with someone they have met only online (84%). 43% have a 

household website filter. 
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Government 
 

 

¶ 46% of users accessed national or local government information and services online in 

the past year. 32% have sought information about Government policy issues online, and 

15% have looked for information about a Member of Parliament, political party or 

candidate. 20% have paid taxes, a fine, licence or service online in the past year. 

 

¶ Most respondents are sceptical over the capacity of the Internet to increase peopleôs 

influence on the political process or decisions. Most disagree that the Internet will give 

them more political say. 

 

¶ More people agree (42%) than disagree (34%) that the Government should allocate 

funds to enable all New Zealanders to access the Internet.  

 

¶ Only 14% of respondents have heard of the Digital Strategy. Of these, a greater 

proportion are men and high income earners. 

 

 

Identity 
 
 

¶ For 19% of users, a sense of identification with their ethnic group has increased (for 3% 

this has decreased). More Asians, Pasifika and MǕori than Pakeha report an increase in 

their sense of ethnic identity.  

 

¶ 33% of users say that their use of the Internet has increased their sense of identification 

with New Zealand (4% report a decrease). This is greatest amongst Asians (50%) and 

MǕori (43%).  

 

 

Conclusions 
 

 
¶ Internet access, usage, capability and attitudes are all strongly graded by New 

Zealandersô age, income and area of residence. The younger, wealthier and more urban 

people are, the more connected and confident they are online. 

 

¶ As an information source, the Internet now rates higher than all traditional media. It 

also rates higher than other people, who have traditionally been our main source of 

information. 

 

¶ Most people believe the Internet is considerably enhancing their social contacts rather 

than diminishing them. 
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Appendix 1:  Sample Characteristics 
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*Home keeper, student, retired may also have part-time employment  
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Appendix 2:  Technical Notes 

 

Design of sample  
 

 

¶ Random sample of 1200 people, aged 12 and up across New Zealand. 

 

¶ Booster to census proportions of 300 people, made up of MǕori, Pasifika, Asian 

populations and 12-15 year age group. The sampling strategy incorporates over-

sampling of these underrepresented populations to ensure that adequate numbers of 

respondents will be available in these cells. 

 

¶ Geographic areas and gender sampled by census quota. 

 

¶ Telecom land lines used to contact sample. Demographic who operate only with cell 

phones and do not have land line therefore excluded from survey.  

 

¶ Non-English speakers were not interviewed. 

 

¶ For the child interviews there are 73 paired parent/child interviews and 2 child interviews 

without parent interviews 

 

¶ For a sample of this size the 95% level confidence intervals of proportions is +/- 2.5%.  

(These CIs pertain to data that has been weighted for household size only.) 

 

¶ The sample was tested for bias against census data: see tables below. There is bias toward 

those with higher incomes, higher education, and women, but it was considered that these 

would not significantly affect the results.  

 

¶ The sample has been post-weighted for household size (so that a respondent living with 4 

others is counted as 5, whereas a person living by themselves represents only themselves 

and therefore weights as 1). A deficit in the 30-40 year old age group led to weighting this 

category, but other age groups are unweighted. 

 

¶ The achieved sample is 1529, with the final weighted sample at 1534. 
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Weighting 
 
No. in Household 

  Census 

Sample 

Unweighted Weighted 

Valid 1 8.4 17.7 8.6 
  2 25.4 30.5 28.3 
  3 18.5 16.0 18.2 
  4 22.8 17.9 20.2 
  5/plus. 24.9 23.6 24.8 
  Total  1529 1534 

 
Age groups 

 Census 

Sample 

Unweighted Weighted 

Valid -20 17.5 13.4 15.4 
  20s 14.8 9.7 11.5 
  30s 16.7 7.9 22.2 
  40s 17.5 17.4 16.5 
  50s 14.0 16.7 14.8 
  60s 9.5 14.7 10.0 
  70s 6.3 11.4 6.9 
  80s + 3.7 8.9 2.7 
Total  1529 1534  

 
Ethnicity (1st ethnicity only) 

  Census 

Sample 

Unweighted Weighted 

Valid European/ 
Pakeha 

65.6 68.8 65.7 

  aņƻǊƛ 11.6 7.7 9.0 
  Pasifika 5.3 5.3 6.6 
  Asian 8.7 5.5 6.3 
  Other 12.0 12.7 12.6 

 
Sex 

  Census 

Sample 

Unweighted Weighted 

Valid Male 48.2 45.7 47.2 
  Female 51.8 54.3 52.8 

 


