AC Nielsen Market Information Digest (MID) Tutorial

AC Nielsen Market Information Digest is a resource for AUT staff
and students only. To complete this tutorial and to search AC
Nielsen MID, you can use the computers on Level 3, Library, City
Campus.

What is AC Nielsen MID?

It is one of the resources produced by the company AC Nielsen. The Market Information
Digest analyses the grocery industry in New Zealandfaustialia and is made up of two
parts:

General Trade Information or Channel Overview Supeverarkdgtsmation about the
grocery trade as a whole within New Zealand and Australia. You can find information
on grocery trends and New Zealadwmographic and economics statistics such as
retail sales.**

Market Information Digest (MID) or Product Category Information or Category Reports Superr
looks at specific grocery products such as biscuits and drinks. You can find information on
sdes and top brands for each product.**

** The names change with different years of AC Nielsen MID

To Access AC Nielsen MID

1 The AUT Library has AC Nielsen MID in 2 formats: paper and electronic.

1 The paper volumes can be found on the Library Catalagdere held in the High
Demand collection covering years 192301.

1 The electronic format is available on the computers on Level 3 of the Library, City
Campus only, covering years from 2000 onwakaxess is not availablevith the
laptops, off campus o outside the Library.

1 At the beginning, the following instructions will concentrate on the more recarg ye
of AC Nielsen MID (20042009. The instructions for the earlier years (2ZlD3) are
also included as the formats are different, but are often in less demand.

1 The webpage for the complete instructions:

http://www.aut.ac.nz/library/information_skills/user_guides/guides_t
0_databases/acnielsen.htm
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Access to Electronic Format

There are 2 ways you can access the electronic formats:

Via the computer desktop

Select Market
Information Digest
for the year you want

TISaH, € - ACED & B G | 5 feaiibaycan., | oiiame- K. | A Hebn At ...

Or

Via the Start Menu

' Choose the year
Library and file that you
[ All Programs ] HplplieEiiols need

N T

Using AC Nielsen MID years220@4

This is the main screen:

: “ACNjelsen
Channel Overview

SU permarkets Welcome to ACNielsen | Market Information Digest

What do I do now?

Category Reports
Supermarkets: 300+ grocery
products

Category List1 lists all
groceries and sorts them so
you can find them in
Category Reports
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Category Reports Supermartedig grocery produmn MID
20042007

(“ACNielsen (PACNelsen

Category Reports

-

Alcohol Homeware
Apparel Housshold Products

Automotive Packaged Snacks

Baby Products Paper Products D] ‘EEmEREEE

Beverages Personal Care

Chilled Food Pet Supplies

Shelf Stable Bakery

= | =
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Frozen Shelf Stable Other Edibles

]
Click on the Category |::> Click on the product to
to find the product you open the report
want

Cosmetics

Sample of a GrodemyducReport

MARKET INFORMATION DIGEST - Pat Food - Dry Cat
DATA TO 13 JUN 04

Data on grocery products =
sales, brands, seasonality,
market locations, category
segmentation, manufacturers

Note:F r o Ret Food Dry Catdatato BJun@Gd, by AC "Ni el s edn (NzZ) Limited, 200
AC Nielsen Market Information Dige3004. Copyright 20@ by AC Nielsen (NZ) Limited
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Category Reports Supermartedig grocery produmn MID
20082009

Click on the Category
to find the product you
want
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Explorer button at the top
i to open the summary

of the product you want
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Click on the
product to open
the report
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Channel Overview Supermatkeibsry of NZ supermarket grocery trade)

Click on any of the
links to access the
reports

What is the growth
rate for the channel?

View

rends and growdh for

Click on List All Reports
to see all the reports
available for the Channel
Overview

Samples of a Channel Overview Report

To go to another report
click on the Report Book
Explorer button at the
top (looks like afamily

Click on these buttons here to
obtain different data according
to date range and region

tree) -

/

Note:F r o Whofare the topnanufacturers? Frozen Food data
tol3Jun@® o, by AC Ni e20&46AG Ni¢ldgrz )

Market Information Diges2004. Copyright 20@ by AC Nielsen
(NZ) Limited

Note:Fr om fAiWhen do househol ds sh
weeks to 1dyACWNelsen @A)Qimited, 200 AC
Nielsen Market Information Digeg007. Copyright 208 by AC
Nielsen (NZ) Limited
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