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Exeaitive ummary

The third World Internet Project New Zealand survey was conducted in July +August 2011. The sample
of 1255 New Zealanders were askedabout their usage of and attitudes to the Internet. The latest
findings are compared with the 2007 and 2009 surveys and the significant trends presented.

Use of the Internet in New Zealand has continued to rise, reaching 86% in 2011, up from 79% in 2007
and 83% in 2009. The remnant of the digital divide persists, with most of those still not online aged
over 60 or in a low-income household, or both.

Broadband has also continued to spread. With 91% of users on broadband in 2011, the trajectory from
67% in 207 to 84% in 2009 has continued but eased as it approaches saturation, bringing New Zealand
close to other comparable countries on an important measure where it once lagged. The divide as
focused in broadband access has reduced in the past four years. Olde New Zealanders are now
catching up with younger, and rural residents with urban.

Usage of smartphones and other handheld wireless devices has grown apace, from 7% of Internet
users in the 2007 sample, to 18% in 2009 and 27% in 2011. This is clearly a strg trend that will
continue into the future.

A majority of Internet usage has now shifted out of the back rooms of the home and into the open,
communal spaces. 54% of Internet users now go online mostly from a communal space in their home,
up by half on the 36% of 2007. Using the Internet in communal spaces is a sign of growing Internet
mobility through wireless access, and of the increasing embeddedness of the Internet in everyday
home life. More and more New Zealanders (58%) also affirm the overall impor tance of the Internet to
their daily lives, with younger, more wealthy and urban dwellers leading.

The same demographic pattern holds for the Internet as a source of information. An increasing
majority of New Zealanders rate the Internet as important for information (69% in 2011, up from 62%
in 2007), while newspapers are losing influence. Over 40% of Internet users in New Zealand now look
online for news every day, up from 33% in 2007. Over 20% check facts online daily, and over 10% look
for word definiti ons every day. Nearly 60% of Internet users surf the web every day, and about half
access or download music or videos at least occasionally. People are becoming less sceptical about the
reliability of information on the Internet. For New Zealanders aged 30 -59, the drop in scepticism is
significant, down from 18% in 2007 to 6% in 2011.

Social network site membership is up by a third since 2009 to 64% of Internet users, almost all on
Facebook. SNS membership is highly stratified by age, attracting 87% of under-30s but only 34% of
over-60s, although over-30s are providing continued growth. Higher household income and urban
residence also promote SNS use. Over a quarter of Internet users have made new friends online, and
half of those have gone on to meet themin person.

Online phone calling (through Skype, for example) has nearly doubled since 2007, with 42% of users
now making or receiving calls online. Texting remains the preferred medium of communication for
younger people (79% at least weekly), somewhat at the expense of phone calls (65% doing this
weekly). More and more older people are coming on to email (46% emailing at least weekly) as
younger people move away from it (54% in 2007, now 40% emailing weekly).

The use of the Internet for business transactons has grown markedly, especially for paying bills (65%
of users) and banking (73%). Paying public charges such as taxes and licences has nearly doubled to
38% since 2007.

Concern about Internet security for children continues to increase, with rises in t he proportion of
households that set rules for their under-18s, for example about not chatting with strangers.
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Introduction

This report focuses on the third World Internet Project New Zealand (WIPNZ) survey, following on

from UT 1T wUOUOUYI aUwWUOET UUEOTI OwPOw!l YYAWEOEwW!I YYNBwW3T 1T wUI xC
usage of, and attitudes towards, the Internet. It contains analysis of top-level data from the survey

conducted in Julyt August 2011. Interviews were conducted with a national probability sample of 1255

New Zealanders. The first section of this report presents graphs and commentary on the key survey

findings for 2011. The second section focuses on trends over the last four years, and the third section

looks more deeply at these trends with respect to key demographics such as age and household

income.

Methodology

The data used in this report are based on a telephone survey, carried out on our behalf by Phoenix
Research Ltd. The survey includes a random sample of New Zealand adults, together with three
targeted random samples of the , & O,UPBsifika and Asian populations, and a sample of 1215 year
olds. The data set was weighted to reflect both the sampling design and the characteristics of the New
Zealand population at the 2006 census. The analysed sample comprisesl255 respondents aged 12
years and above. Note thatthis differs from the 2007 WIPNZ sample composition, where respondents
were aged 16 years and above. Most graphs present information about all respondents or about users
only. The number in the sample for a particular graph varies depending on whom the qu estion was
directed to and the question-specific response. The full survey and analysis methodology is presented
in an appendix at the end of this report, detailing the shape and treatment of the database from which
these results are drawn.

New Zealand iran international context

This New Zealand survey contributes to the World Internet Project, an international collaborative

project looking at the social, political and economic impact of the Internet and other new technologies.
By gathering longitudinal and cross-national information on the way people use the Internet and the
effect it has on their lives, the World Internet Project enables monitoring of developments and trends in
Internet usage both locally and internationally. The 30 project partners cond uct questionnaire surveys
every one or two years in their country. The WIPNZ survey contains questions common to all WIP

partners, to allow international comparisons, as well as a set of questions designed specifically for New
Zealand. An international re port, including a selection of the New Zealand findings presented below,

will be prepared comparing WIP member countries who conducted surveys during 2011.

WIPNZ: The future

The WIPNZ survey is intended to be carried out every two years. A longitudinal pan el of respondents

from the 2007 benchmark survey formed a portion of the sample represented in this survey, allowing

i OUwUI UT EVET wOOwUT 1 whprEawbOEPYPEUEOUZwWwUUTI wol wOT T w(d
scheduled for August 2013. It is intended that the WIPNZ findings provide the country with

information that assists in decision making and raising the standard of planning and debate in

government policy and industry in New Zealand.






2011 Results

Sectionl
2011 Results

This section presents graphs of themain findings from the WIPNZ 2011 survey. Each result is briefly
discussed alongside a graph showing the proportions of respondents in each response category.
Presentation of results includes the following detalils:

1

1

Survey question wording : The full wording of the relevant survey question is given at the top
of the right-hand column. The number of the question as listed in the WIPNZ 2011
questionnaire is also given.

Base: A description of the set of respondents of whom the question was asked. Most
commonly, this is either all respondents or all Internet users. Some questions were asked of
different or more restricted groups, depending on the relevance of the que stion to the group.

Number of respondents: The first presentation of a result for a particular base includes the
number of respondents for that sample or sub-sample. This information is also shown below
for the bases that occur more than once. Cases wherea respondent declined to answer a
@01 UUDB OO O utruld uedrG Qurszans ifdatécka® Mikking values. As a result, the actual

sample sizes of the data as shown in the graphs are often slightly below the n shown in the
base.

All respondents: n=1255

Internet users: n=1082

Internet users with an Internet connection at home: n=1033

Non-users (never-users and exusers combined): n=173

Students: n=228

Internet users in a household that includes somebody under the age of 18: n=347

> >y > > > D>

Confidence intervals are shown as error bars on some of the simpler graphs in order to give a

sense of the margin of error for each population. See the Appendix for a description of
indicative confidence intervals.
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UsagePatterns

Q1:Do you currerly use the Internet?,

Q1B:Has there ever beengeriod of time in the
past when you have used the Interne

86% of New Zealanders use the
Internet. Of the 14% who do not,
just under one third have used
the Internet in the past, while

over two thirds have never used
it.

Bae: All respondents (n=1255)

Q5A:What type of Internet connection do yo|
have at home?

91% of the Internet users who
have a connection at home have
broadband, compared to 9%
with dial -up.

Included under broadband are
people who have multiple
connection types in the home
(2%), and those who access the
Internet at home solely through
a mobile phone, a cable or
satellite connection, or a USB
device (1% total).

The rise in broadband usage
mark s probably the most salient
change in the New Zealand
Internet landscape between the
2007 and 2011 WIPNZ surveys.
Trends over time, like this one,

will be discussed in Section 2. | connection

User status

W User
W Neveruser

O Exuser

Home Internet connection

M Broadband

@ Diatup

Base: Internet users who have an Intergennection at home (n=1033) | Note: Where multiple connection types were
given, the first one mentioned by the respondent is reported. Broadband is defined here as all connection types other
dialup Respondents connecting through 3G, cable, satetiite, USB device are reported here as having a broadband



Hoursspentonline per week

100%

80% -

60% -

@ <5 hours

|5 to <20 hours

40% W 20+ hours

20% -

0% - T T
Home Others'
homes

Work Mobile

device

School Libraries Internet
cafes

Base: Internet user=1082

Main location in house for using Internet

H Lounge

m Kitchen/Dining
@ Office/Study
O Bedroom

0 Other

Base: Internet userwho have an Internet connection at home

2011 Results

Q3:0n average, about how many hours per wet
do you use the Internet ?

at home for any reason

at work, not in thehome

at school or university, outside your home
from Internet cafes

from other people's homes

from libraries

ounhwnE

Q2A:How many hours a week do you use the
Internet throughwireless haneheld devices?

96% of Internet users access the
Internet from home. People also
access the Internetat work
(44%), at school/university
(19%), at other x 1 O >s Bdmes
(17%), at libraries (7%), and at
Internet cafes (2%) 18%of users
are online from home for at least
20 hours a week, and almost two
thirds (63%) spend at least 5
hours on the Internet at home
per week.

More than a quarter (27%) of
users access the Internet from a
hand-held mobile device such as
a smartphone or an iPad. 12% of
Internet users, over 10% of the
NZ population as a whole,
spend 5 hours or more a week
online from a wireless hand -
held device.

Q6:Where in your home do you mostly use the
Internet?

The two main rooms in the
home for using the Internet are
the lounge (44%) and a
study/office (30%). A further
15%use theInternet in a
bedroom.

Several people also responded
that they use the Internet from
multiple locations around the
house as a result of having
wireless connectivity.
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Q7:Which Internet provider are you current|
using?

Almost half of those with an
Internet connection at home use
Telecom (49%) as their Internet
service provider. TelstraClear
(16%), Vodafone (13%),
Slingshot (9%), and Orcon (5%)
account for most of the
remainder, with a further 8%
spread across a range of smaller
companies, including Kiwi
Online, Actrix, Woosh and
X-net.

Q5B/Q5CHow satisfied are you with the
speedreliability of yourInternet @nnection at
home?

Overall, there are high levels of
satisfaction with the speed and

reliability of home Internet
connections. Only one in five
users (19%) is dissatisfied with
the speed of their Internet
connection at home, and even
fewer (13%) are dissatisfied with

the reliability of their
connection.

There are no significant
differences between ISPs on
customer satisfaction levels.

Internet service provider

Base: Internet users who have an Internet connection at home

100% -

80% -

60%

40% -

20% -

0% -

W Telecom

M TelstraClear
m Vodafone

@ Slingshot

O Orcon

O Other

Satisfaction with Internet connection

Speed Reliability

Base: Internet users who have an Internet connection at home

W Dissatisfied
O Neutral

@ Satisfied



Non-users Main reason for not using Internet

® No interest/not useful

B No computer/no connection
I Too expensive/cannot afford i
O No time/too busy

O Other

Base: Neveusersand exusers (n73)

Non-users: Akedsomeone to do something online

M Yes, several times in past ye:
M Yes, once or twice in past ye:

ONo

Base: Mverusers and exisers

B Don t know how to use technolog

2011 Results

Q1A:What is the main reasoyou do notuse the
Internet?

Respondents who do not use the
Internet say the main reasonfor
their non -useis that they do not
find the Internet interesting or
useful (30%) or because they do
not have a computer or Internet
connection (28%)

A fifth of non -users (21%) say
their main reason is that they do
not have the requisite skills. A
surprisingly small number of
respondents (5%) give financial
constraints as their main reason
for not using the Internet.

Q16:In the past year have you asked someone
do something on the Internet for you, such as
send an email, gehformation or make a
purchase?

Of those who do not use the
Internet, 61% have asked
another person to do something
online on their behalf in the p ast
year.

The fact that the majority of
those who do not use the
Internet still gain access by
proxy is a sign of the pervasive
importance of the Internet. It is
also a sign that those who
choose not to connect, or are
unable to connect, may be
disadvantaged.
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Q50: Overall, how important is the Internet t
your everyday life?

58% of New Zealanders feel that
the Internet is important or very
important in their everyday life.

22%, including most of the non-
users in the sample, feel that itis
not important or not important

at all.

Importance ofinternet in everyday life

® Not important at all
@ Not important

O Neutral

o Important

@ Very important

Base: All respondents

Information Seeking

Q18: How important is each of the following t
you as a source of information in genera

. The Internet

Television

Newspapers

Radio

Other peple such as family and

friends

Community services such as

libraries

o gpwNe

The Internet is rated highly as a
source of information, above all
the other sources surveyed. ®%
rate the Internet as important
compared with 15% as not
important (the figures include
non-users). This places the
Internet as a more important
source of information than
television (56%), newspapers
(50%), and radio (47%).
Strikingly, the Internet rates
rather higher as an information
source than interpersonal
sources such as family and
friends (55%). Community
services such as librariesare
rated important as sources of
information by a smaller
proportion of respondents
(41%).

100%

80%

60%

40%

20%

0%

Rating information sources

® Not Important
O Neutral
| = Important

Internet  Television Radio Newspapers Other Community
people services

Base: All respondents



Online information seeking (1)

100%
80% -
60% - @ Occasionally
B Weekly
M Daily
40% -
20%
0% - T T T T
Search News Travel info  Health info Jobs
Base: Intemetusens b2 GSY ¢KS RIGE Ay AGa 2NRAIAYyFE F2N¥ AyOf dRSR
WY2yidKfeQs WtSaa (Kly Y2yiKfeQs |yR RVRYDIINGER S¢ KFS Frdansead
FyR Wt Saa Kby Y2yidKteQ FNB INRBAZLISR (23SGKSNI I yR NBLINE
YySOSNR NBalLkyaSa

Online information seeking (2)

100%
80% -
60% -
40% -
20% -
0% - T T T T
Find or check  Look up Info on Read blogs Look for images
a fact word entertainment or content
definition for re-use

Base: Internet users

@ Occasionally
B Weekly
M Daily

2011 Results

Q21:Some people look up information on the

Internet as hey goabout their daily liveg things

like news, sports scores, events and movie time

¢ others don'tHow often do you use the Internel

for the following purposes?

1. Use a search engine or browser to locate
information

2 Look for news local, national,
international

3. Look for travel information

4. Look for health information

5 Look for jobs/work

53% of Internet users use a
search engine or browser on a
daily basis to look up
information, with 93% doing so
at least occasionally.

The only other information
seeking activity that occurs daily
for a large proportion of users is
searching for news (42%). A
majority of users also look for
travel and health information
online, though this is a less
frequent activity for most.

Q38:Some people use the Internet for classes ¢
to support their learning, many others do not.
How often, if ever, do you use the Internet or
Web for the following purposes?

1. Find or check a fact

2. Look up a definition of a word

Q21 (cont.):

3. Look for information on entertainment
activities such as movies or shows

4. Read blogs

5. Look for images and content for-use

Just over half of the Internet
users surveyed (52%) go online
to find or check a fact at least
once a week. 40% of uses look
up a definition of a word every
week.

71% of users look online for
information about

entertainment, such as schedules
for movies or shows. 42% read
blogs, and 62% look for images
and content for re-use.
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Q51:In your opinion, how much of thq
information on the Internet overall is generall
reliable?

Almost half of New Zealanders
feel that information on the
Internet is generally reliable.
Only 8%, including many non -
users, believe it is unreliable.
Many respondents are neutral.

Reliability of information on Internet

W 1-None of it is reliable
m2

03- Neutral

o4

m5-All of it is reliable

Base: All respondents

Entertainmentand Leisure

Q17:How important is each of the followin,
media to you as a forraf entertainment?
1. The Internet
2. Television
3. Radio
4. Newspapers
Television remains the
dominant entertainment
medium in New Zealand , with
59% of the full sample rating it
as an important or very
important source of
entertainment. Radio is also an
important medium of
entertainment for 47%.

New Zealanders value the
Internet much less for
entertainment than they do for
information. Only 3 7% rate the
Internet as an important source
of entertainment (compared to

69% rating it important for
information). One in three
respondents (including non -
users) say the Internet is not
important as a source of
entertainment. The pattern of
responses for newspapersis
similar .

Rating entertainment sources

100% -

80% -
60% - B Not Important
O Neutral
© Important
40% |
20%
0% - T T T

Internet Television Radio Newspaper

Base: All respondents



Onlineentertainment; Music and video

100%
80% -
60% 1 @ Occasionally
H Weekly
40% - m Daily
- i
0% - T T T .
Download/  Download/  Download/ Watch TV Listen to
listen to watch watch shows radio
music videos feature films

Base: Internet users

Onlineentertainment: Gher activities

100%

80% -
60% - @ Occasionally
B Weekly
20% 1 M Daily
- i i
0% - T T

Surf the Web Visit social Play games Visit religious/
networking/video spiritual sites
sharing sites

Baseinternet users

2011 Results

Q19:Now I'd like you to think about the routine
things youdo for personal entertainment, like
playing games olistening to musicHow often
do you use the Interndor the following
purposes?

1 Download or listen to music online
Download or watch videos online
Download or watch feature films from the
Internet

Watch TV shows online

Listen to a radio station online

ah Wit

More than half of the Internet
users surveyed download or
listen to music online; and 28%
do this weekly or more often. A
similar proportion of users
(26%) download or watch
videos online for entertainment
purposes on at least a weekly
basis.

Other online entertainment
activities include : watching TV
shows online (16% of users do
soweekly); listening to radio
stations online (11% weekly);
and downloading or watching
feature films online (5%
weekly) .

Q19 (continued):

1. Surf or browse the Web

2. Visit social networking or videsharing
websites

3. Play games online

4. Look at religious or spiritual sites

Almost all Internet users spend
some time browsing the Web for
entertainment purposes, 85% of
them on at least a weekly basis
For 59% of users, surfing the
Web is a daily activity . The
majority of users visit social
networking or video sharing
sites, with 45% doing so weekly,
and more than a quarter (28%)
daily.

15% of users play games online
every day, and 9% visit religious
or spiritual websites every week.
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Q52: During a typical week, how many hours

you spend on the following activities not onling

. Watching television

Listening to the radio

Reading a newspaper

Reading books

Reading ebooks

Participating in a physical activity,

e.g. walking, playing a sport or

going to a gym

If necessaryYou can be doing other things at th
same time, includingsing the Internet. But the|

device/medium must be offline

SRR WNE

Alongside the entertainment
and leisure activities that people
do online, respondents were
asked about how much time
they spend on other activities,
not online.

Almost everyone (97%) watches
television, with a third of all
respondents watching at least 20
hours of television per week.
Four out of five respondents
read newspapers, in most cases
for less than five hours a week.

The majority of respondents
(56%) spend 5 hours or more
exercising in an average week.

Q54 How frequently do you do the followin
things on youcomputer, but not on the Internet?
On average, how often do you use yo
computer, not on thdnternet, to ... ?
1. study
2. play computer games
3. do other tasks, e.g. ord
processing, photo editingtc.

As the Internet becomes more
and more a part of New
91 EOEQOEI Uz UwobDBY
to see whether people still use
their computers offline. A large
majority (76%) use their home
computer offline to do tasks like
word processing or photo
editing, while many also study
(42%) and play games (43%) on
their computers without using
the Internet.

100%

Hours spent doing offline activities

80% -

60% -

40% -

20% -

O<5 hours

@5 to <10 hours
M 10 to <20 hour
W 20+ hours

0% -

[ =l

Watching Listening Reading Reading Reading Physical
television toradio newspaper books e-books activity

BaseAll respondents

Offline computer activities

100%

80% -

60% -

40% -

20% -

0% -

@ Occasionally
B Weekly

M Daily

Study Play games Other tasks

Base: Internet users plus those non andusers who have a computer at home (n=1120)

10
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Relationsips and Communication

Online communication activities

100%

80% -

04 -
60% @ Occasionally

B Weekly
40% 1 M Daily
20%
0% - T T T E T
Email Send Instant Chat rooms Online phone
attachments messaging calls

Base: Internet users

Contacting people

100%
80% -
04 -
60% @ Occasionally
B Weekly
40% M Daily
20%
0% -

Instant
Messaging

Meeting in Calling on  Texting
person phone

Emailing Writing

Base: All respondents

11

Q25:Now I'd like you to think about the different
ways people keep in touch with each other in
their everyday lives. How often do you use the
Internet for the following purposes?

Check your email

Send attachments with your email

Do instant messaging e.g. MSN
Participate in chat rooms

Make or receive phone calls over the
Internet

ahlwnE

Checking email is the most
universal and frequent online
activity for Internet users in
New Zealand. 98% of Internet
users check their email, with
77% checking it daily. 82% of
users send attachments with
email, with over half (54%)
doing so at least weekly.

42% of users make or receive
phone calls online, through an
application like Skype. 44%
contact people using instant
messaging, with 17% of Internet
users doing this daily.
Participating in chat rooms is
less popular (16%). Most of
those who use chat rooms do so
monthly or less.

Q30:Thinking of people who do not live in the
same households you, how often do you
contact family or friends by. ?

meeting them in person

calling them on the phone

texting them

emailing them

usinginstantmessaging

writing a card or a letter to them

ounhwhE

As would be expected, almost
all respondents contact their
friends and family by meeting
them in person, and 97% call
them on the phone. Four out of
five (79%) say they make phone
calls to friends or family at least
weekly.

As a means of daily contact,
however, texting is the most
popular form of communication,
with 39% of all respondents
saying they text family or
friends every day. 78% email
their friends and family, though
this is not a daily activity for
many (14%).

While 65% of respondents write
cards or letters, most (59%) do
this only occasionally.
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Q52:During a typical week, how much time d
you spend ..?
1. socialisingface-to-facewith your
friendsq outside school/university,
or outside office hours
2. socialisingace-to-facewith your
family who either live with you, or
live in a different household
3. socialisingaceto-facewith those
in your household

Two thirds of those surveyed
spend 20 hours or more per
week face-to-face with other
members of their household
(this question was not asked of
those that live alone).

Over half of the respondents
(53%) say they spend 10 hours
or more per week with their
family, while only a third spend
that much time face-to-face with
their friends every week.

Q27 Have you ever made new friends onlin

Q28:Have you ever gone on to meet any of the|
new friends in persony

Over a quarter of Internet users
(28%) say they have made new
friends online. Just over half of
these people (52%) have gone on
to meet those friends in person.

Despite the potential of the
Internet to create new links
between people, it appears to be
used predominantly to keep in
touch with already established
contacts. This does not appear to
be changing, with no significant
shift in the proportion of people
making friends online in the
four years from 2007 to 2011.

Hours faceto-face with people

100%

80% -

60% -

40% -

20% -

0% -

YCNASYREQ

100%

0O<5 hours

@5 to <10 hours

W10 to <20 hours

W20+ hours

Friends Family Household members

FYR WCFYAfeQ o6lasSy !tf NB&LRYRSyda p Wil 2dzaSK2

Making new friends online

80% |

60% -

40% -

20% -

0% -

Base: Internet users

Made friends online Met online friends
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Social networking sitemembership and preference

M Facebook
@ Other

CONo SNS membershi

Base: Internet users

Posting content

100%

80% -

60% - W Posting on social
networking site

40% - @ Posting other
than on social
networking site

20% - +

oot , , -‘IT ]

Post messages Post pictures or  Postaudio  Post content for
videos financial gain

Base for activities on SNS: Users that are a member 8N\& (n=687)Base for activities outside SNS:IAlernet users
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2011 Results

Q23 Are you a member of a social networking
site or sitese.g. Facebook, Bebo, Myspace?

Q24:Which social networking site do you use
most often?

64% of Internet users say they
belong to a social networking
site (SNS). Of those with an SNS
membership, 96% say that
Facebook is the site they use the
most.

Other sites mentioned are
LinkedIn (1.5%), Twitter ( 0.6%),
YouTube (0.5%), Bebo 0.3%),
and others (total 1.1%) In this
2011 sample, not even a single
respondent said that MySpace is
their most used social
networking site.

Q24A:Thinking about the social networking site
or sites yowse do you .. ?

1. post messages

2. post pictures, photos or videos

3. post audio material

4. post content for financial gain

Q24B: Apart from your social networking sites, (
you do any of the following?
1. Postmessages on discussion or message

boards

2. Post pictures, photos or videos on the
Internet

3. Post audio material on the Internet

4. Post messages aontent for financial

gain

Social networking sites are a
prime site for content sharing.
86% of thosewho belong to a
social networking site post
messageswhile using that SNS,
while only 21% of Internet users
do this outside of an SNS
Similarly, pictures and videos
are shared by a majority of SNS
users on their SNS (70%), while
only 19% of users do thison
other websites.
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Q25: Now I'd like you to think about the differe
ways people keep in touch with each other
their everyday lives. How often do you use t|
Internet for the following purposes
1. Update your status, such as what
are you doing now
Postphotos or pictures on the
Internet
Upload music videos
Comment on other people's blogs,
message boargd®tc.
Download applications (&h as
Twitter) on a smartphone

a rw N

Of those with an SNS
membership, 63% update their
status at least occasionally, and

one in ten does so daily.

The figures for frequency of
posting pictures and music videos
focus just on those Internet users
who said they post audio and
visual material. Considering just
those that said they post pictures
or videos online, one in five posts
photos or pictures at least weekly.
Of the 113 respondentswho said
they post audio material on the
Web, almost half say they
sometimes post music videos,
with 16% doing so at least weekly.

44% of all Internet users say they
EOOOI OUwOOwWOUT I
or on message boards, and 16%
say they download applications
on a smartphone.

Content creation and sharing

100%

80% -

60% -

40% +

20% -

0% -

@ Occasionally

B Weekly
m Daily
Update status Post pictures Post music Comment Download apps
videos on blogs on phone
adkddzaq ol asSy ¢K2a$ ¢K20 dzWBa O SortoSNB @2 & Y { R
p o wt2al Ydaiald GARAQ oFaSy ¢K2a$ GKFG aFAR GRS
G dzaSNB p W52¢yf2FIR |LJA 2y LK2ySQ olasSy !ff L

Commerce

Q31:Now I'd like you to think about differen|
transactions people do in their everyday lives i
banking or shopping-ow frequently do you usg
the Internet for the following purposes
1. Get information about a product
online
Buy things online
Sell things online
Make travel reservations/bookings
online
Pay bills online
Use your bank's online services
Invest in stocks/funds/bonds onling|

Nog AwN

Internet users are generally quite
engaged with e-commerce.
Almost three quarters (72%) of
Internet users buy things online,
though this is a weekly activity for
only 12%. Almost half of the
Internet users surveyed (48%) say
they also use the Internet to sell
things. Online banking is a
frequent activity for those that do
it + 58% of users log on to their
E E O O ebéitei & least weekly.

Online consumer transactions

100%

80% -

60% -

40% -

20% -

0% -

Base: Interne

Get Buy Sell Book Pay Banking
product  things things travel bills
info
t users

14

Invest

@ Occasionally
B Weekly

M Daily



2011 Results

Education

On I ne ed ucation activities Q38:Some people use the Internet for classes ¢
to support their learning, many others do not.
How often, if ever, do you use the Internet or
Web for the following purposes?

100% 1. Get information for school or university
related work

Put content on the Internet gmrt of

educational activities
. Use a social networking site as part of
80% - educational activities
. Participate in distance learning for an
academic degree or job training
60% 1 mOccasionaly | Most students (88%) use the
m Weekly Intgrnet to get mfc_)rma_tlon for
i their school or university wo rk,
40% 1 ® Daily with four out of ten doing this
daily. More than half of the
students in the sample put content
20% 1 on the Internet (56%) and use a
social networking site (58%) as
part of their educational activities.
0% - . .

Get info for study ~ Post content Use social  Distance learning 45% of the students surveyed say
networking site they participate in distance
learning for an academic degree or
job training. This is particularly
the case for those in full-time
employment. 72% of the 39
respondents that work full -time
and also study are involved in
distance learning.

A w0 N

BaseStudents(n=228)

Public Sector and Politics

Opinionsabout political issuen the Internet Q37 I'm going to read you a lst of statements.
Pleaseell me how much you disagree or agree

with each othese statements.

1. The government should regulate the
Internet more thantidoes now

2. On the Internet, it is safe to say whatever
you think about politics

3. People should be free to criticise their
government on the Internet

100% -

80% -

38% of respondents did not agree
that the Government should
regulate the Internet more than it
ONeutral does now, compared to 29% who
agree.

60% - MW Disagree

20% - @ Agree

Respondents are divided on
whether or not it is safe to say
20% - whatever you think about politics
online, with 36% agreeing and
37% disagreeing.

0% T -
Govt should increase  Itis safe to express  People should be free There is much more consensus
Internet regulation political opinions to criticise Govt that people should be free to

criticise their Government on the
Internet, with 64% of respondents
Base: Altespondents ag reeing.
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Q34:Talking now about government informatio
and services, have you used the Internet in {
past year for the following purposes|
To get information abotu
Government or Council services
2. To use Government or Council
services that are delivered online,
such as ordering a tax form or a
StudyLink form
3. To log in to secure areas on
Government or Council websites
4. To pay fotaxes, a fine, or licence
online

Over half of Internet users (57%)
say they have used the Internet
in the past year to get
information abou t Government
or Council services, and almost
half (48%) have used
Government or Council services
that are delivered online, such
as ordering a tax form or a
StudyLink form . Three out of
ten users havelogged in to
secure areas on Government or
Council websites and 38% have
gone online to pay for taxes, a
fine, or a licence in the past year.

Q34 (cont.):
To getinformation about
Government or Council policy issuq
To look for information about an
MP, political party or candidate
To email an MP
To email any other Government or
Council official
To communicate information
regarding a protest or rally

g hw NP

Almost four out of ten Internet
users (39%) have gone online in
the last year to get information
about Government or Council

policy issues, while 18% have
look ed for information about an
MP, political party or candidate .
10% of users haveemailed an
MP, and 17% haveemail ed
other Government or Council
official s. 5% of users say they
have communicated information
regarding a protest or rally .

Overall, these figures suggest a
relatively high degree of
engagement with the public
sector through Internet use.

Use Internet for public information/services (1)

100%

80% -

60% -

40% -
N . '
0% - T T T

Get info on Use public Log into Pay taxes, fines,
public services services public service licenses
websites

Base: Internet users

Use Internet br public information/services (2)

100%
80% -

60%

40% -
20% -
- H B - |

Get info about Get info about MP, Email an MP Email other Share info about
policy issues party or candidate public servant a protest

Base: Internet users
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Security

2011 Results

Adverse events on Internet

100%
80% -
60% -
40% -
- I
0% - ‘ ‘ - _ e
Spam Virus Misrepresented Credit card
purchase theft

Base: Internet users

Awareness olnternet securityissues

100%

80% -
60% -
40% -
20% -

o0 =

Given info about Updated security Reported
safety cyber attack

Who to contact if
cyber attack occurs

Base: Internet users
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Q48 The nexsection of the survey is about
Internet securityand safety issuesn the past
year have you .2

1. received nuisancemails or SPAM

2. received a virus onto your computer

3. bought something which has been
misrepresented on a website

4. had credit card details stolen via use on

the Internet

A very large proportion of
Internet users (73%) report
having received spam or
nuisance email in the last year,
and well over a third (37%) say
they have received a virus on to
their computer.

12% of Internet users have
bought something which was
misrepresented on a website,
and 4% have had credit card
details stolen via use on the
Internet.

Q48 (cont.):

1. Been given information about Internet
safety (e.g. about malicious online
behaviour or other potential harms)

2. Updated yournternet security to protect
your computer

3. Everreported a cyber attack

Q48 (cont.)in the event of a cyber attack, do yoi
know who to contact to report orfe

Two thirds of users have been
given information about Internet
safety in the past year, and 78%
say they have updated their
Internet security to protect their
computer. Almost a quarter of
respondents (23%)said they
knew who to contact in the
event of a cyber attack.

Asked to elaborate on this, the
most frequent responses from
these people were that they
would contact their ISP, the
police, anIT person, or their
friends, family or colleagues.
Many said they would look for
help online, while a smaller
number of people said they
would contact NetSafe, their
anti-virus company, or a
Government department.
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Q46 What rules does yourousehold have

regarding usef the Internet?Are children
guided or told ..?

not to visit some sites

how much time to spend online

to use the computer only under

parent's control

not to chat with strangers online

not to give out personal

information

not to meet up with someone

they've only met online

o gk whE

Q47 Does your household use a filter th
controls or restricts access to certain website

Overall, young people are given
a lot of guidance about Internet
safety. Over 80% of applicable
respondents say children are
guided not to interact with
strangers online or give out
personal information, and told
how much time to spend online
and to avoid visiting some sites.
Two thirds tell children to use
the computer only under a
xEUI O0Uz UWwEOOBOU(
website filter.

Household rules for Internet use

100%

80% -
60% -
40% -
20% -
0% - T T T T T T

How much Use Internet Notto chat Not to give Not to meet Website filter
only if with out personalonline friends
supervised strangers info

Not to visit
some sites time to spend
online

Base: Internet users in a household that includes somebody under the age of 18 (n=341)
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20072011 Trends

Section 2
20072011 Trends

This section presents graphs of the key changes which have been observed across the three WIPNZ
surveys conducted thus far: in 2007; 2009; and 2011The focus is on responses which have shown a
significant change acrossthe three survey years. In some cases, however, a lack of change over time is
of interest in its own right , and is therefore included in the report. Each finding is briefly discussed
alongside a graph showing the proportions of respondents in each response category. Throughout the
section, orange is used to represent 2007 data, green represents data from 2009 and purple is used for
the latest results, from the 2011 survey.Presentation of results includes the following details:

il

il

Survey question wording: The full wording of the relevant survey question is given at the top
of the right-hand column. The number of the question as listed in the WIPNZ 2011
guestionnaire is also given.

Base: A description of the set of respondents of whom the question was asked. Mos
commonly, this is either all respondents or all Internet users. Some questions were asked of
different or more restricted groups, depending on the relevance of the question to the group.

Statistical tests:Many of the results include details of statistic al tests.2 OO1T Uz UwE wbUwUUT E wl
relationships between two ordinal variables (variables which have a logical order but are not

based on continuous data)d w3 1T I wYEOUI wOil wUT | w200l Uz UwEWUUEUDUUDE
direction of change over time, while the p value gives a sense of the strength and validity of

the result. Small p values indicate a relationship which is unlikely to be caused by sampling

error.

Information on differences between the display and the original format of the data : Many
guestions are presented in simplified ways. For example, 5-point scales regarding agreement
and disagreement are reduced to three categories agree; neutral; and disagree. Note that
statistical tests are always conducted on the data in its original form.

Number of respondents: The first presentation of a result for a particular base includes the

number of respondents for that sample or sub-sample. This information is also repeated below

for the more common bases. Cases where a respondent declined to answea question, or gave
Ews#00z0woOOOPzwUI UxOOUI OwEUT wUOUT EVI E nubtkwed DUUD DT w
respondents represented in each graph variesslightly .

Survey year

Base 2007 2009 2011
All respondents 1529 1250 1255
Internet users 1213 1034 1082

Internet users with

. 1136 991 1014
a connection at home

Confidence intervals are shown as error bars on some of the simpler graphs in order to give a
sense of the margin of error for each population. See the Appendix for a description of
indicative confidence intervals.
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UsagePatterns

Q1:Do you currently use the Internet User status

Q1B:Has there ever beengeriod of time in the
past when you have used the Interne

100%
In the past four years there has
been a significant increase in the
proportion of New Zealanders 80% -
who use the Internet ¢ from 79%
in 2007 to 83% in 2009and to
86% in 2011 60% @ Neveruser
This increase is matched by a m Exuser
decrease in the proportion of
those that have never used the 40% 1 " User
Internet, from 15% in 2007 to
10% in 2011 In 2007 and 2009,
6% of respondents had usedthe 20% 1
Internet in the past but did not
anymore. The proportion of
O71 00w UBz WEU O 0% -

4% in 2011. 2007 2009 2011

.hasSy 1ff NBALRYRSy(Ga O6HnnT YIMpHMOT HAAnd YIMHPAT HAMM

Q5A:What type of Internet connection do yo Home Internet connection

have at home?

One of the most striking 100%

differences between 2007 and
2011 is the increasing number of

households with broadband 80% -
Internet connections. In 2007
69% of respondents had a

broadband connection at home. 60% -
This rose to 84% in 2009, and
again to 91% in 2011.

The pervasiveness of broadband 40% 1
generates likely knock-on effects
in the ways that people use the

Internet. 20% -

0% - ;

2007 2009 2011

O Diaklup

M Broadband

SY LYGSNySi dz&ASNE 6K2 KI@S Iy LYGSNySi O2yySOiAazy
1

A
p<.0

O Q¢
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100%

Main location in house for using Internet

80% -

60% -

40% -

20% -

0%

0 Bedrooms/Office

M Living areas

Base: Internet usersho havean Internet connection at home{ 2 Y SINI28p<.001|b 2 G SY

2007 2009 2011

GKAA Lylteara

responses, which means the 2007 and 2009 percentdiffes slightly tothose shown in previous reports.

Internet access from wireless handheld devices

60%

40% -

20%

0%

0 <5 hours
m5 to <10 hours

W 10+ hours

—

2007 2009 2011

Base: Internet user@007n=1213; 2009 n=1063; 2011 n=10§Note: This question may undeepresent the true population figures

since the survegxcludes people without | Y Rt Ay S® bSg

»SHElYyRSNE 6K2 R2yQuU KI @S

mobile technology, including wireless handheld devices with an Internet connection.
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2007¢2011 Trends

Q6 Where in your home do you mostly use the
Internet?

The Internet is increasingly
movi ng into the open,
communal spaces in the house.

The percentage of people who
use the Internet mainly in living
areas (including lounge, dining
room and kitchen) rose
significantly from 36% in 2007 to
54% in 2011 Correspondingly
fewer people use the Internet
mainly in a private space
(including bedroom,
office/study, and computer
room).

Using the Internet in communal
spaces is a sign of increasing
Internet mobility (through
wireless access), and of the
increasing embeddedness of the
Internet in the everyday life of
the household.

2011

Q2 Do you use the Internet through wireless
handheld devicessuch as a mobile phone or
iPad? ~

LT Wweé S aemahyddurs a we¥k do you
use the Internet throughvireless haneheld
devices?

2007 & 2009

Q2 Do you use the Internet through wireless
devices such as a wireless computer or a raobil
phone from any location?

If YeD ¥ QREAHow many hours a week do you
use the Internet througlh mobile phone or other
mobile device?

While a minority of users access
the Internet via a smartphone or
other handheld wireless device,

the proport ion doing so has risen
steeply ¢ from 7% in 2007 to 18%
in 2009, and in 2011 to more than a
guarter of users (27%). This
upward trend is likely to continue.

Correspondingly, the proportion
of users accessing the Internet
from a handheld mobile device for
10 hours a week or more has
increased from almost none in
2007, to 8% of users in 2011.
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Q7 Which Internet provider are you current|
using?

In the four years between 2007 100%

and 2011, the proportion of
users with a home Internet

connection through Telecom
80% -

decreased slightly from 54% to
49%.

There has been an increase in 60% -

the proportion of people using
TelstraClear (from 10% to 16%)
and Vodafone (from 6% to 13%).

Q11 How would you rate your ability to use th
Internet?

There has been no significant
ET EOT T wbOw( 601 (
of their ability to use the Internet
since 2007, though the raw
figures of ability have increased
slightly. In 2011 56% of users
rated their ability as good.

40% -

20%

Internet service provider

02007 2009 w2011

0% -

Other

Telecom TelstraClear Vodafone

Base: Internet users who have an Internet connection at home

Rating of own ability to use Internet

100% -
80% -
04 -
60% W Poor
O Moderate
40% @ Good
20%

0% -
2007 2009 2011

Base: Internet users | Note: These results are frompoiit Likert scale. Categories 1 and 2, and categories 4 and 5 have be
grouped in this display.
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Importance of Internetin everyday life

100%
80% -
04 -
60% B Not important
O Neutral
40% - @ Important
20% -
0%
2007 2009 2011
BaseAll respondents  { 2 Y=S0MP=3006RThese results arefromabl2 Ay i [ AT SNI &0t So ¢KS

data in its original form.

2007¢2011 Trends

Q50:Overall, how important is the Internet to
your everyday life?

There has beenan increasein

-1 Pw9l E Otatdgs bfthe 7 |
overall importance of the

Internet in their everyday lives
since 2007 This change reflects
the increasing proportion of

New Zealanders that use the
Internet.

Information Seeking

100%

Rating infamation sources

02007

I 2009

W 2011

80% -

Internet Television
Fasy 1ttt NBalRyRSy(®Rp<QrUL
people:nsy b20dSY ¢KS {2YSNRa
G2 plr WxSNE AYLRNIIydiQd ¢

Newspapers
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Other people
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Q18: How important is each of the following to

you as a source of information in general?

1. The Internet

2. Television

3. Newspapers

4. Radio

5. Other peple such as family and friends

An increasing majority of New
Zealanders perceive the Internet
to be an important or very
important source of general
information (from 62% in 2007
to 69% in 2011).

There has been adecrease in
ratings of newspapers as a
source of information, from 53%
of respondents seeing
newspapers as important in
2007, to 50% in 2011. However,
the increasing importance of the
Internet alongside the decrease
for print newspapers may mask
online accessing of newspaper
content.
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Q21:Some people look up information on th
Internet as they go about their daily liveshings
like news, sports scores, events and movie tin|
¢ others don'tHow often do you use the Interne|
for the following purposes?
1. Lookfor newsg local, national,
international
2. Look for health information
3. Look for jobs/work

Among the various questions on
frequency of online information
searching activities, significant
increases occurred in the
frequency with which Internet
users search for news, health
information, and jobs.

42% of users now search daily
online for news, compared to
33% in 2007. The percentage of
people saying they search for
health information online at
least occasionally has risen from
62% in 2007 to 72% in 2011

In 2011, 6% of users say they|
look for jobs or work online on a
daily basis, up from 3% in 2007.

Q38:Some people use the Internet for classes|
to support their learning, many others do no|
How often, if ever, do you use the Internet |
Web for the following purposes’|
1. Find or check a fact
2. Look up a definition of a word

Internet users check facts and
look up words online
significantly more frequently in

2011 than in previous years.

53% of users check facts online
every week, up from 45% in

2007. 85% check facts at leas
occasionally. Almost three
quarters (74%) of users look up
words online, a large increase
from the 59% reported in 2007.

Online information seeking

m2007 @ 2009 m 2011

100%
80% -
60% - @ Occasionally
B Weekly
M Daily
40% -
20%
0%
Look for news Look for health info Look for work
a8y LyGdSNySd daSNE p bSsay {2YSNDRA RIonys LF dnamT _
2YSNDa R GSada | NBKO2RRADGSER AJyaiRARARYAE FEINN 6KAO
AYSa I RI&Qs WRKHAteQs wgSS|1teQr wyayidkteQsr Wt Saan tieke
AddNBA & WREAMWEGA &6 KIS Wed (KK @ODQ FHINSR INRdZLISR 23S0
LI 0S8 +o020S SHOK oF NI NBLINBaSyia GKS WyS@SND NBalLlRyas

Looking up words and facts online

m2007 @ 2009 W 2011

100%

80% -

60% -

40% -

20% -

0%

Find or check a fac Look up word definition

. aSY LydSNySid dzasSNa p [221 dzZJ 62NRY {2YSNRa&
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2007¢2011 Trends

Entertainment and Leisure

Rating entertainmentsources

02007 I 2009 W 2011

100%

80% -

Radio

Internet Television Newspapers

.FaSy 1ttt NBAaLRYRSyGa p LYGSNYSGY yaoes, p<DolpNote: dhe hofedse joi T
television occured strongly for those aged 889, while television has slightly decreased in importance for those under 30

Online entertainment activities

02007 @ 2009 W 2011
100%
80%
60% @ Occasionally
B Weekly
W Daily
40%
20%
0%
Surf the Web Play games Download/watch videos

.FasSy LydSNySi LINB A aRTORE YS 8 poxd{ngnansr 8B SRR Bvp of 2

p<.001

dza SNA
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Q17:How important is each of the following
media to you as a forrof entertainment?

1. The Internet

2. Television

3. Radio

4. Newspapers

37% of respondents see the
Internet as an important or very
important source of
entertainment in 2011, down
from 43% in 2007 (although the
decrease over the three surveys
is not statistically significant).
This means that only about half
as many New Zealanders see the
Internet as important for
entertainment as those who see
it as important for information
(69%, reported above).

The perceived value of
newspapers as a source of
entertainment has decreased
significantly since 2007 (from
41% to 35%).

Q19:Now I'd like you to think about the routine
things youdo for personal entertainment, like
playing games olistening to musicHow often
do you use the Internet for the following
purposes?

1. Surf or browse the &b

Play games online

Download or watch videos online

2.
3.
96% of users now browse the
web at least occasionally, with
almost 6 out of 10 doing so

daily. In 2011, 42% of users say
they play games online, up from
36% in 2007, while the
percentage of users

downlo ading or watching

videos online has increased

from 38% in 2007 to 47% in 2011.

Note that the figures presented
in this section focus on the
frequency of online activities
which have changed
significantly between 2007and
2011 Other online activities ,
such as downloading audio
material, did not change
significantly over time.
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Relationships and Communication

Q23 Are you a member of a social networkir|

site or sites, for exampleFa@book, Bebor
Myspace?

If yes, ask)24 Which social networking sitéo

you use most often?|

The proportion of Internet users
who belong to a social
networking site (SNS) has
increased significantly between
2009 and 2011, from 48% to 64%
(note that this question was not
asked in 2007).

There has been a striking
increase inthe numbers who
state that Facebook is the social
networking site they use most
often, from 74% of those with an
SNS membership in 2009, to 96%
in 2011. The difference is largely
caused by the complete
disappearance of respondents
saying that MySpace is their
most-used SNS.

Q25:Now I'd like you to think about the differen
ways people keep in touch with each other
their everyday lives. How often do you use t
Internet for the following purposes]

1. Check your email
2. Do instant messaginge.g. MSN
3. Make or receive phone catiser

the Internet

Sending attachments and doing
instant messaging are two of the
few online activities where a
significant decrease has
occurred since 2007. Internet
users who send attachments at
least weekly decreased from
62% in 2007 to 54% in 2011, anc
the proportion of users who do
instant messaging at least
weekly dropped from 35% to
29%. Online phone calling
through applications like Skype,
on the other hand, has increased
dramatically. In 2007, 23% of
users said they at least
occasionally made or received
phone calls online. This

.hasy

Socialnetworking site membership and preference

2009 w2011

100%

80% -

60% -
0 Other SNS
M Facebook

40% -

20% -

0% -

2009 2011

Base: Internet users | Overall difference in membership levelssqhare p<.001. Note: This question was not asked in 2007

Online communication activities

@2007 @ 2009 W 2011
100%
80%
60% @ Occasionally
H Weekly
M Daily
40% -

20%

0%

Email attachments

Instant Messaging Online phone calls

LYGSNYy SiG dza SNE®un ¢ (U OIKAYShyminatYa ¥ 2{SINEMBR IR 'RR 2y SY

increased to 42% in 2011.
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2007¢2011 Trends

100%

Online consumetransactions(1)

02007 I 2009 W 2011

80%

60% -

@ Occasionally

H Weekly

m Daily

40%

20%

0%

Get product info

Pay bills Use banking service
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Online consumetransactions(2)
@ 2007 @ 2009 W 2011
100%

80% -

60%

40%

20% -

O Occasionally

B Weekly

M Daily

0%

1

. Lasy
p=.008

Make travel bookings Buy things Sell things
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Q31:Now I'd like you to think about different
transactions people do in their everyday lives lik
banking or shoppingdow frequently do you use
the Internet for the following purposes?

1. Get information about a product online
2. Pay bills online

3. Use your bank's online services

Of all the areas covered in the
WIP survey, none showed such
consistently significant increases
asthose questions on e
commerce activities. The two
figures on this page show a
range of online transactions, all
of which have shown significant
increases over the four years
from 2007 to 2011.

For example, while only 51% of
Internet users paid bills onlin e

in 2007, 65% say they do so in
2011. The percentage of users
that at least occasionally use

Ol 1 PUWEEOOZ UwbOO
risen from 67% to 73%.

Q31(cont.):

4. Make travel reservations/bookings online
5. Buy things online

6. Sell things online

Buying things online is another
fast-growing e -commerce
activity. 59% of users in 2007
said they bought things online,
rising to 72% in 2011.

In 2009, a question about
frequency of selling things
through the Internet was added.
In the two years between 2009
and 2011, the percentage of
Internet users who sell things
online grew from 41% to 48%.

There was an increase in
frequency of making travel
reservations between 2007 and
2009, and while this has levelled
off in the two years to 2011, the
overall trend i s significant.
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Education

Q38:Some people use the Internet for classes|
to support their learning, many others do no|
How often, if ever, do you use the Internet |
Web for the following purposes’|
1. Get information for school or
university relatedvork
2 Put content on the Internet as part
of educational activities
3. Use a social networking site as par|
of educational activities
4 Participate in distance learning for
an academic degree or job training

From 2009 to 2011 there have been
some significant increases in the
frequency with which students
use the Internet for educational
purposes (the 2007 sample was
not comparable). Posting content
online rose from 41% to 56% of
students and use of social
networking sites from 45% to 58%.
There are also morestudents
engaged in distance learning in
2011 than 2009, increasing from
38% to 45% of students. There
have been no significant trends in
the proportion of students using
the Internet to get information for
study, though the raw figures
show a small decrease.

Online education activities

@ 2009 m 2011
100%
80%
60% - @ Occasionally
B Weekly
M Daily
40%
20%
0%
Get info for study Post content Use SNS Distance learning
.Lasy dY YIrumMpT HammY yTuwun p DSG Ay¥F2Y

{GdzRSyida _p wnn H B
LronntT 5AadlyO0S fSIENYAYy3IY {2YSNR& RI ®n7 H il tide wenemaopasked b
whether or not they were also students. The 2007 results for these questions are therefore not directly comparable to tho
2009 and 2011.

Public Sector andPolitics

Q34:Talking now about government informatiol
andservices, have you used the Internet in t|
past year for the following purposes|
1. To get information abou
Government or Council services
2 To get information about
Government or Council policy issug
3. To email any other Government or
Council officiaother than an MP]
4 To pay fottaxes, a fine, or licence
online

Sgnificant increases occurred for
some government-related online
activities. The most striking is the
increase in people saying they
have paid for taxes, fines, or
licences online in the past year,up
from 21% in 2007 to 38% in 2011.

The other three results shown here
indicate increases between 2007
and 2009, but not between 2009

and 2011.

Use Internet for public information/services

@ 2007 @ 2009 w2011
100%

80% -

60% -

40% |

20% -

0% T T T
Get info on public Get info on Email Pay taxes, fines,
services policy issues public servant licences

_hasSy LydSNySid dzaSNm p  LyndeT Ay 7425 A Q&Rs M Qezyy §NIYaS NIXad R
RIrF®ononsE LI odnamT tleé GFESAY {2YSNRA RIrommns LF danamed
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Government funding for Internet access

100%

80% -

04 -
60% W Disagree

O Neutral

40% - m Agree

20% -

0%

2009 2011
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2007¢2011 Trends

Q36 Please tell me hownuch you disagree or
agree with the following statement:

The New Zealand Government should allocate
funds to enablall New Zealanders to have
access to Internet services.

There has been a slight but
statistically significant increase
in agreement with the idea that
the New Zealand Government
should allocate funds to enable
all New Zealanders to have
access to Internet serviceswith
47% agreeing with this
statement in 2011,compared to
43% in 2007.

Security

Adverse events on Internet

02007 I 2009 W 2011

100%

80% -

60% -

40% -

20% -

0% -

Virus Credit card theft

Spam

Misrepresented
purchase

Base: Internet users $pam: ns; Virus: ns; Misrepresented purchase{ 2 Y S NJp&00R Crexit cantheftY
p=.003

{2YSNRY
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Q48 The next section of the survey is about
Internetsecurityand safety issuesn the past
year have you .2

1. received nuisance emails spam
received a virus onto your computer
bought something which has been
misrepresented on a website

had credit card details stolen via use on
the Internet

wn

»

The proportion of people who
have bought something they feel
was misrepresented on a
website has increased from 8%
in 2007 to 12% in 2011. Credit
card theft, while rare, has
doubled, from 1.6% in 2007 to
3.7% in 2011.

Almost three quarters of

Internet users receive spam, and
there has been no significant
change in this figure. There is no
significant trend in the

proportion of users receiving a
virus on their computer, though
the 2011 figure is lower than in
previous years (37%, compared
to 40% in 2007 and 42 in 2009).
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Q46 What rules does your household ha Household rules for Internet use
regarding usef the Internet?Are children
guided or told ..?

1. not to visit some sites
2. how much time to spend online 02007 @2009 m2011
3. not to chat with strangers online
4 not to meet up with someone o
they've onlymet online 100%

Of the six questions regarding

rules for children, four have 80% 1
shown significant change since
2007, with an increasing 0% 4

proportion of households setting
rules around Internet use.
Under-18s are increasingly 40% -
guided or told not to visit
certain sites, how much time to
spend online, not to chat online 20% -
with strangers and not to meet
up with someone met only

online. The largest increase was 0% -
in rules for hOW much tlme to Not to visit How much time Not to chat with Not to meet

spend online, with 83% of some sites to spend online strangers online friends
households ruling on this in
2011, compared to 70% in2007.

e: Internet users in a household that includes somebody under the age of 18 (2007 n=376; 2009 n=333; 2011 n=341
éAuY {2YSNDRa RIFroncmz LI ®dnnoT |24 {YmMNma\YFSWQ:r(rewzsmn‘éc:
YSNDR& RrMronods LI ®noH

Q49 How would you rate your confidence to de Confidence with Internet security issues

with Internetsecurity issues?

11 UxOOE]I 00Uz WEO|  100%;
ability to deal with Internet
security issues has decreased
significantly between 2009 and 80% -
2011. The percentage of users
rating their confidence at 4 or 5
on a 5-point scale dropped from 60% -

42% in 2009 to 30% in 2011 = Poor
O Moderate
40% | @ Good
20% -
0% -

2009 2011

. FasSyY Ly d SNy S i-155S800k| Note: Thase NI are fofn-pdint Likert scale. Categories 1 and 2, and
categories 4 and 5, have been grouped in this display. | Note: This question was notra2Red i
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Section3
Profiling Social Diversity and the Internet

This section profiles the main demographics measured in the WIPNZ 2011 survey: age; gender; areg

income; ethnicity ; and also user status A brief discussion of interactions between each demographic

and aspects of Internet use is illustrated by a selection of graphs.As in Section 2, orange is used to

represent 2007 data, geen represents data from 2009 and purple is used for the 2011 results. The

survey question wording is not repeated in this section. Note that for the purposes of these

El OO1T UExT PEWEOOXxEUDUOOUOWET UUEPOwWT UOUxDOT Uushavé EwUOWEI
been grouped due to the small sample size for Pasifika respondents (68 individuals in the 2011

weighted sample). This grouping was motivated by general similarity of responses for these two

ethnicities, and similarity between the two groups interm Uw Ol woOUT |1 UwET OO1 UExT PEUS ws .
are not reported in this section since this is a very diverse group.

1 Base:A description of the relevant set of respondents is given alongside the first graph for
each question. Most commonly, this is either all respondents or all Internet users. Some
guestions were asked of different or more restricted groups, depending on the relevance of the
guestion to the group.

f Statistical tests:Many of the results include details of statistical tests. 2 O 01 Uz UwBueBtU wU UT E w
relationships between two ordinal variables (variables which have a logical order but are not
EEUI EwWOOWEOOUDPOUOUUWEEUVUEAS wW3T 1 wYEOUT woOi wlOT 1T w2001 U;
direction of change over time, while the p value gives a sense of the strength and validity of
the result. Small p values indicate a relationship which is unlikely to be caused by sampling
error. Pearson chisquare test areused in some cases to test for the significance of a difference
across the categories of acertain demographic in a single year. In this section, details
regarding statistical tests are presented in the right-hand column, underneath the description
of the results.

1 Number of respondents: When cross-tabulating results by year and demographics, the
number of people in a given cell becomesmuch smaller. This means that some trends that
appear in the displays do not reach statistical significance. See the Appendix for a guide to the
number of respondents in each categoryfor each demographic.
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UsagePatterns

User status

User statusAge| 100%

o

98% of younger New Zealanders
surveyed in 2011 are Internet
users, as are 93% of those ageq m
between 30 and 59. The figure for
60-plus remains much lower.

80% -

60% -

Increases have occurred across all
age groups, with the largest
growth for those who had lowest
usage in 2007. 68% of the 6(@lus
age group are users in 2011, up
from 57% in 2007. Some of this
change will reflect the ageing of 0% . .

% Internet user

40% -

20% -

former under -60 users. 2007 2009 2011

Base: All respondents | Increase over time significg
for all age groups.

User status: Gende| 100%

o>

There remains very little gender
difference in user status in New 80% -
Zealand. There has been a slight
increase in the gap between the
genders since 2007, however the
difference in 2011 is still non-
significant.

60% -

% Internet user

40% -

Increase over time significant for both matasd
females.

20% -

0% T T
2007 2009 2011

User status: Areg  100%

People in rural areas are now
almost as likely to use the Internet 80% -
as those in cities and main centres.
While 72% of respondents in rural

areas used the Internet in 2007,
85% are users in 2011,

e

60% -

% Internet user

Those in secondary and minor
urban areas (towns) have lower
rates of Internet usage than rural
dwellers ¢ at 78% in 2011t and 20%
have not experienced significant
growth since 2007.

40% -

0% T T
Increase over time significant for all except f 2007 2009 2011
Towns.
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A— Male

e— Female

3 main cities
Other cities
Towns

Rural
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80% -

60% -

% Internet user

40% -

20% -

0%

Note: The categories for household incomene adjusted in the 2011 survey (see the appendix for details). As a result,

2007

2009

&

|

(]
A— <$30K

A o— $30K to <$55K
m— $55K to <$80K
+— $80K+

2011

changes over time in relation tmhsehold income may be inflatedhd stratification patterns within each yeanowever,

are notaffected bythe changein categories

100%
g s
o 1
|
80% +
O
§ 60% A A— <$30K
z R ®— $30K to <$55K
5 = $55K to <$80K
= +— $80K+
S 40% -
20% A
0%
Under 30 30-59 60+
100%
O
®
80% -
o
3 60% -
§ 4— NZ European
2 ®— Maori/Pasifika
c
s 40% B Asian
20% +
0%
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User statusincome

Internet usage is strongly related to
household income levels. People
with higher household incomes are
more likely to be Internet users.
Households with a combined
income of $80,000 per year or more
show 98% usage ofthe Internet in
2011.The largest growth has been
for those in the second lowest
income bracket, $30:55,000 86% of
respondents in this category are now
users, compared to 72% in 2007.

There is a marked and increasing
difference between the lowest
income earners and the other three
groups. However, there is a
relationship between income and
age. Two thirds of people in the
under $30,000group are aged60 or
over, thus belonging to the lowest-
usage age group (see next graph)

Significant intease forall income brackets except
<30K

User statusincome by age

All respondents under 30in 2011 use
the Internet at similar levels,
regardless of income. But income is
highly significant for those over 30,
and particularly strong for those

over 60. In the 60-plus group, only
53% of thosein the lowest

household income bracket are
Internet users, compared to 88%in
the highest bracket.

Base: All respondents

User statusEthnicity

The divide between ethnicities in
terms of user status hasdecreased
greatly since 2007 This decrease in
ethnic difference is largely due to a
very increase in the proportion of

, & O&hB Pasifika people that use
the Internet, risin g steadily from
70% in 2007 to 86% in 2011.

There is almost no difference
according to ethnicity for those

under 30. For those aged 3859, NZ
Europeans have the highest
proportion of users, at 95%,
compared to 87% for Asians and

Wk 0 wi OUw, é OU peopled E
Increase significant for NZ European and

an 2 NX k tNoté: Asfah jebpte have the highest
average rate of Internet use in part because they

have a younger average age than the other
ethnicitiesin the sample
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Hoursonline

Hours online: Age 12

This figure shows the median
number of hours spent online at
home per week according to age.
Internet users aged 13 34 spend
the most time online at home,
averaging 9 hours (15 24 age
group) and10 hours (25t 34 age
group) per week. Somewhat
surprisingly, us ers aged 12 14
spend the least time online at
home, at a median of 4 hours per
week.

>

>

IN
>

Median hours online at home per wee
(2]

N
!

Base: Intemnet users 1214 1524 2534 3544 4554 5564 65+
Age group

Broadband

Broadband: Age  100%

ne

Since 2007 the age gap for|
broadband connectivity has 80%

diminished substantially and is no
longer significant. Younger people

still maintain their lead in
broadband access with 94% in
2011, up from 78% in 2007. But
now 87% of the over-60s have
broadband compared to 54% in
2007.

A— 12-29
60% - ®— 3059
n— 60+

40% -

% broadband in the home

20%

Base: Internet users with a connection at hor|

0% T T
2007 2009 2011

Broadband: Gende 100%

(@3

Men have been slightly more
likely to have broadband than 80% -
women in all three surveys,
though this difference was only

significant in 2007. A— Male

60% -
®— Female

Base: Internet users with a connection at ho
40% -

% broadband in the home

20% -

0% T T
2007 2009 2011
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Broadband:Area

Broadband penetration has always
been higher in the cities than in
smaller centres, and consistently
been lowest in rural areas.
However, the urban/rural divide
has closed considerably since
2007. 47% of rural Internet users
had a broadband connection at
home in 2007, rising to 84% in
2011. Only one intwenty users in
Auckland, Wellington and
Christchurch remain on dial -up,
with broadband rates increasing
to 95% from 76% in 2007.

Broadband:Income

There still remains a significant
difference for broadband
penetration according to
household income, though this
difference has decreased since
2007/09. In 2007, broadband
ranged from 58% to 74%. In 2011,
the lowest group was 84%, and
the highest 95%.

In both 2009 and 2011 the lowest
income bracket has higher
broadband rates than the second
lowest bracket. This pattern holds
when different age groups are
separated out, so is not an effect of
any relationship between income
and age.

¢KS {2YSNDRAa R (84l sAGK
dependent variable, and income bracket as the
independent variablevas highly significant (p<.001)
in all three years, but the strength of the relationshiy

KI'a RSONBI &SR o6{2YSNRa
2011=.061).

Broadband:Ethnicity

Asian Internet users have led the
way in broadband uptake, though
ethnicity is less important for
broadband than the differences
according to location and age.

NZ European Internet users are
less likely to have broadband than

, e0UDby/ EUDPI POEWE
This holds for all age groups.
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Importance: Age

The importance of the Internet in
everyday life has risen in 2011 for
all age groups, but not

significantly for any age group in
its own right. The Internet is

important for at least two thirds of
New Zealanders under 60 in 2011,
but for only 39% of the oldest age

group.

BaseAll respondents

Importance: Ethnicity

Many more Asian New
Zealanders rate the Internet as an
important or very important part

of everyday life, although this has
dropped back since 2009.

The only significant increase

Pasifika, increasing from 42% in
2007 to 57% in 2011,

an2NRAktF&AFTALEY {

Importance: Area

More citizens of the three largest
cities rate the Internet as
important than do residents
elsewhere in New Zealand. In
2011 two thirds of the big-city
dwellers rated the Internet as
important, compared to less than
half (46%) of those in rural areas.

The importance ratings in the
three main cities have increased
significantly (on the original 5-
point scale) across the three
surveys, but the changes
elsewhere are not significant.

o YIAY OAGASEY {

Overall importance of Internet

100%

% Internet important to everyday life

100%

% Internet important to everyday life

100%

% Internet important to everyday life
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Use Internet inliving areasof house
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Under 20
20-29
30-59
60+

NZ European
Maori/Pasifika

Asian

Importance:Income

The higher the combined income
D O wE wx holsehdld) ihémore
likely they are to rate the Internet
as an important or very important
part of their everyday life. 73% of
those in the highest income
bracket rated it as important in
2011, compared to 38% in the
lowest bracket (although people
over 60 are overrepresented in
the under-$30000 bracket).The
rise from 2007 is significant for the
two highest income brackets.

b
{
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YyAYY {2YSNDa
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Location in houseAge

The increasing tendency to use the
Internet in communal areas of the
home is being led by those aged
between 20 and 59. The trend also
holds for those over 60, though it
is less pronounced. Teenagers, on
the other hand, show no signs of
moving their Intern et use into
communal living areas.

Over 60% of those aged 2659 use
the Internet in living areas in 2011.
People of these age groups were
less inclined to use the Internet in
communal parts of the house than
teenagers in 2007, but now they
have overtaken teenagers by over
17%.

Base: Internet users with a connection at home |
20cH bY {2 YSNDa RPdYng2YBiH
RI ®omMp . LF onnamT cnbyY {2

Location in houseEthnicity

, OUl w, eOUDWEDE w/
Internet in communal spaces than
do other groups, although the
increase for Asians is most
dramatic.
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Information Seeking

Internet: Age

The younger someone is, the more
likely they are to rate the Internet
as an important source of
information. But the main
difference is between those under
and those over 60, with far fewer
in the oldest group rating the
Internet important.

Base: All respondentq

Newspapers: Age

Newspapers are an important
source of general information for a

larger proportion of those in older
age groups than younger age
groups. In 2011, newspapers are
important to 56% of those aged 60
and over, but to only 42% of those
under 30.

Considering changes over time,
the importance of print news is in
decline for those under 60, but not

for the older age group.
Base: All respondents | 30 Y { 2 YOBNJ

p=.003 | Note: The decrease for those under 30 do|
not reach significance due to its smaller sample s

Other people: Age

When it comes to other people,
such as family and friends, as a
source of information, younger
groups give the highest
importance ratings. 65% of those
under 30 rely on other people for
information, compared to 50% of
those over 60.

There are no significant trends
over time for any of the age
groups, though the decreasein
importance for those 60 and over
approaches significance.

Base: All respondentq

Importance of information sources
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3 main cities

>

Other cities

Towns
+— Rural

<$30k
$30k to <$55k
$55k to <$80k
$80k+

n e »

L 2

A— NZ European
®— Maori/Pasifika

m— Asian

Internet for information:
Area

The more urban the area, the more
residents rate the Internet as an
important source of information.

Base: All respondents

Internet for information:
Income

37T wi Ul EUT UwuoOoI
income, the more likely they are to
rate the Internet as animportant
source of information. The most
notable increase since 2007 is
among the lowest income bracket.

Internet for information:
Ethnicity

Asian respondents are most likely
to rate the Internet as important

for information. In 2011, 91% of

the Asian respondents said it was
important. Much fewer NZ
EuropeanE OE w, e OUD~Y/ E
respondents rated the Internet as
important for information (69%

and 68% respectively).

When looking at the under 30, and
the 30t 59 age groups in their own
right for the 2011 data, NZ
European respondents rate the
Internet more highly than

, e0Uby/ EUPI POEwWU
distinction is lost in the figure
shown here sincethe NZ

European respondents are older
on average.
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Reliability of information:
Age

Over time people are becoming
less sceptical about the reliability
of information on the Internet.
While there is a reduction in
scepticism, there is less sign of an
increase in active confidence in
Internet information. For the
middle, 30459 age group, the fall
in scepticism is significant, from
18% in 2007 to 6% in 2011,
Base: All respondents | 88cpY { 2 Y S NJX|
p=.003| Note: The display shows the percentage
respondents who feel that information found onlin
is unreliable (responses of 1 and 2 on-pdint scale

TNEY Wy2yS 27 GKS AyT2
wHEt 2F A

Reliability of information:
User

Unsurprisingly, users of the
Internet are more trusting of the
reliability of online information

than are those that do not use the
Internet. However, scepticism has
decreased over timefor both
groups. In 2007 a third of non-
users felt that information on the
Web was generally unreliable
(rated 1 or 2 on a 5point scale),
dropping to less than a quarter in
2011. As the Internet establishes
itself as part of the social fabric,
scepticism appears to be less and
less of a factor in non-use.

Read blogsAge
Blogs are becoming popular with

more older people but fewer
young people.

Base: Internet users|

Reliability of information online
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Entertainment and Leisure

Importance of Internet forentertainment

% rating Internet important for entertainment
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Internet for entertainment:
Age

The Internet is much more
important as a source of
entertainment to those under 30
than it is to older New Zealanders.
This has not changed significantly
over time.

Base: All respondents

Play games onlineAge

Playing games online is highly age
graded. It is very much more
popular with people under 20
than with any other age group. In
2011, 84% of Internet users
between 12 and 19 years of age
play games online. This compares
wit h 56% for people in their 20s,
and about a third of those over 30.
Increases in online game playing
have occurred across time for all
age groups, with under 20s
increasing the most, from 69% in
2007 to 84% in 2011.

Base: Internet users}| Y RS NJ H 8.1992 Y S
p<.001;2@29: ns; 3@p bY { 2 YSND&; RT
cnbY {2YSNR& RrMroncpuszs LI
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Relationships and Communication

Social networking: Age

There has been striking growth in
the use of social networking sites
for the over-30s. Usage in these
age groups has risen by about 20%
in the two years since 2009.

Social networking sites like
Facebook were already very
popular in 2009 for Internet users
under 30, so the growth to 2011
for this age cohort has been small.
Now 87% of New Zealanders
under the age of 30 belong to a
social networking site, mainly
Facebook.

Base: Internet users | Note: This question was n|
asked in 2007

Social networking: Income

Growth has occurred for all
income brackets, with those in
households with a combined
income of $80K+ per year having
higher rates of SNS membership
in both survey years.

Social networking: Ares

As with other Internet behaviours,
the three main cities are the most
engaged with social networking

sites. However, the difference
between users in the three main
cities and those in rural areas has
decreased greatly between 2009
and 2011, from 22% to 10%.

In terms of gender, females are
more likely overall to belong to a
social networking site.

Social networking

100%

A
80% -
A— Under 30
Z o e 3059
9D 60% -
=] »— 60+
(=]
5
3
° 40% -
O
20% -
0%
2009 2011
100%
80% +
. 4
G ”
60% -
e 7 2 4 <$30K
g ®— $30K to <$55K
E m— $55K to <$80K
< 40% + +— $80K+
20% +
0% T
2009 2011
100%
80% -
A— 3 main cities
Y A @ Other cities
N 60% 5 m— Towns
o
s v +— Rural
5
3
5 40% A
20% -
0% T
2009 2011

42



2007¢2011: Profiling Social Diversity

Methods of contacting family andriends
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Calling on the phone: Age

There are constant shifts in
communication technology
usages. People over 30 are much
more likely to make contact with
friends and family by phone than
are people under 30.

The proportion of under -30s
making weekly phone calls to
contact friends and family has
decreased markedly from 2007 to
2011.

Base: All respondents! Y RSNJ onY {2Y
p=.001

Emailing: Age

People under 30 are now the least
likely group to contact friends or
family weekly by email. The
popularity of email for under 30s
has decreased significantly over
time, from 54% doing this weekly
in 2007 to 40% in 2011. Meanwhile
emailing continues to increase in
popularity for people over 60,

who now us e it more than the
under-30s.

Base: All respondents} y RS NJ o 1 Y-1432 ¥
LF dnnamT cnbY {2YSNRa RT

Texting: Age

Out of the methods of
communication surveyed, texting
remains by far the most common
way for under -30s to contact
friends and family. This figure
shows the percentage of peoplein
each age groupthat text at least
weekly.

While there has been no rise in the
frequency with which under -30s
text their friends and family, there
have been significant increases for
the over-30s, although over-60s
still text much less often.

Base: All respondents30cp Y  { 2 a
LF onnamMT cnbY {2YSNR& RT
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Contacting people: Gende

Frequency of contacting friends
and family is one of the relatively
few variables where a significant
gender distinction emerges.
Women engage in contacting
friends and family more
frequently overall than men. This
applies to all methods of mediated
communication (including writing
a card or letter) except for
emailing, which shows no
significant gender difference.

LhasSy 1ttt NBa destsbSsydion the|
data in its original form (@oint frequency scale) are|
significant for calling, texting and writing, but not fq
emailing, with females doing these activities mo|
often than males in all cases|

Online friends: Age

The frequency of making friends
online is age graded. It is much
more common for those under 30.
Almost six out of ten teenage
Internet users have made friends
online, and a majority of those in
their 20s (51%) have done so.

In 2011, among those aged 60 and
over, less than one in ten reports
having made friends online.

Base: Internet users | 3® Y { 2 YSNRa

Online friends: Ethnicity,

A majority of Asian Internet users
have made friends online, 52% in
2011 compared to 37% in 2007NZ
European Internet users, on the
other hand, are much less likely to
have made friends online (21% in

2011), and have shown no increase
over time. NZ Europe an users are
also more likely to go on and meet
online friends in person. In 2011,
59% of NZ European respondents
that made online friends have
then met those friends in person,
compared to 45% for the other two
ethnicities.
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Male

Female

Online friends; Gender

In 2011 significantly more men
than women say they have made
friends online. Almost a third of

all male Internet users have made
online friends (32%) compared to
24% for females. The pattern is the
same for all age groups.

2011: Pearson ctiquare p=.003

Commerce

Online consumer transactions
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Under 20
20-29
30-59
60+

<$30K
$30K to <$55|
$55K to <$80I
$80K+

Buy things onlineAge

People aged between 20 and 59 do
the most online buying. Under -20s
are shown separately from those
20t 29, because they are much less
active in online consumer
transactions. People in this age
group are less likely to have a
credit card. The recent marketing
of debit cards that can be used to
purchase online may change this,
though the growth line for buyin g
things online for those under 20 is
similar to that for other age

groups.

Base: Internet users §ignificant increase over time
for all groups| Note: Thesefigures show the

percentage of people doing each activity at least
sometimes

Buy thingsonline: Income

3T1T wi BT T T UwWwEwWI OU
the more likely someone is to buy
something online. 86% of people

in households with an income

over $80,000 now buy things
online at least occasionally.

The top two income brackets have
increased online purchasing
significantly over time, leading to

a larger gap between the highest
and lowest income households in
2011 than 2007.

pppY G2 ¢ PynYY {2YSNRA

{2YSNR& RIOMHTE L¥F dnnawm
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Online banking: Age

Those aged between 20 and 59 are

much more likely to do online
banking than those over 60 (65%
in 2011) and under 20 (38%).

In 2011, almost nine out of ten
(89%) Internet users in their 20s
say they do online banking.

Baseilnternet users | Significant increase for¢ED,
near significant increase for 60

Pay bills online: Age

Those under 20 are less likely to
have bills to pay bills, and few do
so online (16% in 2011). But this is
common for all other age groups.
There has been a massive increase

in the proportion of people aged

60 and over that pay their bills
online, from 42% in 2007 to 65% in
2011.

Base: Internet users | Pay bills: significant increa]
over time for 3@59 and 60+

Pay bills online: Income

People in households with more
income are more likely to pay
their bills online at least
occasionally.

Significant increases in online bill
paying over time have occurred
for all income brackets. The
highest income group increased
from 58% paying bills online in
2007, to three quarters in 2011. The
lowest income group increased
even more, from 32% to 53%.
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Appendix
Methodology

Sample design

The design aimed at achieving a representative sample of around 1250 people, aged 12 and up, across New
Zealand. The sample designinvolved the following strata :
1. Recontact of those in the 20®@ sample who had answered that they were prepared to consider
answering a further wave of the WIP study .
2. A fresh sample drawn to provide adequate coverage of the remainder of the population ;
a. Fresh simple random sample.
b. Three further simple random targeted booster samples within meshblocks known to have :
i. >30% Maori people;
ii. >30% Pasifika people
iii. >30% Asian people

The sampling frames for both the fresh simple random sample and the three targeted booster sampleswere
calculated by using 2006 census data on the number of households with access to a telephone (using a
database of phone numbers purchased from Yellow Ltd.). This sampling strategy incorporates over-
sampling of Maori, Pasifika and Asian people (often under-represented populations) to ensure adequate
numbers of respondents in these cells.

Representative coverage of geographic areas and gender was ensured by the setting of quota based on
census data.

Exclusions: those without landlines; non-English speakers those refusing.

Achieved sampland weighting
The achieved sanple for the 2011 survey was 1255

The database was weighted to correct for departures from 2006 Statistics NewZealand census proportions
on several important parameters: household size; age (group); gender; and ethnicity . The sum of all the
weights was scaled to match the sample size of 125. For weighting purposes, ethnicity was coded in such a
way as to match censusdata, which allows for multiple ethnicities to be reported by an individual .

The sample is slightly older than the New Zealand population as reported by Statistics New Zealand in the
2006 census This was mitigated through sample weighting, but the weighted sample is still not
representative in terms of age (seeTable 1). Since younger people tend to be more strongly engaged in
Internet activities, the figures reported for Internet usage and related activities may be slightly lower than
the true population mean. It should be noted that the 2009 WIPNZ sample had a similar bi as, with a slightly
older average age than the NZ population as a whole. The 2007 sample, however, was more representative
in terms of age. This means that the true population differences between 2007 and subsequent years may be
greater than those reported here. The weighted sample in 2011 is well aligned with census proportions in
terms of the other three weighting demographics (gender, ethnicity and household size). The only departure
of note is that one and two person households are slightly under -represented, and three to five person
households are slightly over -represented.

Tablel. Comparison of age distribution of weighted WIPNZ 2011 sample and 20@6hbi5s

Age WIPNZ 2011
group  %(weighted)  2006census¥%

12¢19 106 145
20¢29 10.9 15.4
30¢39 14.7 17.3
40c49 15.7 18.2
50¢59 17.1 14.5
6069 16.0 9.8
70¢79 10.0 6.5
80+ 4.8 3.9
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Response rates

The overall sample comprises about half recontact, one quarter fresh and then under 10% each for the three
target samples. The responserate for recontacts was 71%, and 17 21% for the other samples. The samples
targeting Pasifika and Asian respondents had the highest proportion of calls where alanguage barrier meant
the interview could not be conducted , at around 5% each The response data presentedbelow excludes those
EEOCOUwWUUD OOwWD O wz adil Hetim@tieusanl® wad cotiplete@ O Y T E

Table2. Strata details

Total

completed Share of Resolved Valid Valid Responseate Refused Soft callback No contact Language barrier
Strata (n) sample (%) (n) (n) (%9 (%) (%) (%) (%) (%)
Fresh 348 27.7 1937 1684  86.9 20.7 28.7 9.6 39.8 13
Recontact 596 475 1006 843 83.8 70.7 8.3 6.8 14.1 0.1
¢ NBSGH wmY 104 83 949 542 57.1 19.2 26.8 3.3 485 2.2
Target 2: Pasifika 105 84 964 548 56.9 19.2 15.9 6.6 53.3 5.1
Target 3: Asian 102 8.1 1089 600 55.1 17.0 34.2 12.3 315 5.0
Total 1255 100 5945 4217 70.9 29.8 235 8.2 36.6 22

Statistical procedures

The primary means of determining the significance of differences over time, or between demographic

categories, P EUwWOT UOUT T wOT 1 wUKdr ardrald@tasdd A8grsdnichisgldreltdsts for nominal

data. The Pearson chisquare test is a nonparametric test for tables of counts, where a significant result

means that the distribution of counts is different across the three years, or across the categories of a certain

demographic in a single year. All of the tests are two-sided, meaning that no pre-judgment is made about

the directionality of differences. 2 001 Uz UwE wPUwUUT EwO0OwOi U0wUT OEUPOOUT Px UwET U
YEOUT woOl wUT T w2001 UzUwWwEWUUEUPUUPEW! BYT UwWwEwWUT OUT woOl wUOT 1T wEl T
value gives a sense of the strength and validity of the result. Smaller p values mean that the relationship is

unlikely to be caused by sampling error. For ordinaldata b1 1 Ul w2 001 Uz UwE w@l Wii0uw ® @l WEG wbD |
coefficient represents the overall change using the original Likert scale response data, while the graphs

display the data in a more simplified form.

As the 2011 sample includes both returning respondents and a fresh sample, there are certain difficulties in

comparing the data from the 2007, 20@ and 2011surveys. In this report, the statistical tests have been

conducted based on the assumption that the three waves are independent. The ideal approach would be to

EEOEUOEUI wUi T wUUEUPUUPEUWUIT x EUE BU »xCzawi] Findd lydars) char@ésOw U E Ox Ol wE
in the panel of returning respondents will be examined in more detail.

Confidence intervals

The precision of estimated weighted proportions can be assessed usingindicative confidence interv als. For
all respondents (n=12585, 95% confidence intervals varied from approximately +1.8 % on small percentages
(under 30%) to around 2.0% on larger percentages (in the 3@ 70% rangeg. For the users subset (n=082), 95%
confidence intervals varied from approximately + 3.2% on small percentages(under 30%) to around 3.7% on
larger percentages (in the 3@ 70% range).In Section 3, where crosstabulation of results by demographics
leads to small numbers of respondents in each reported cell, the confidence intervals increase substantially.
When reporting 2011 results in terms of three age categories, for example, the confidence intervals are
around +6% for under-30s (n=267)and +4% for the 3059 (n=591)and 60+ (n=384)groups. The sub-sample
sizes for various demographics are given below.

3T T w2/ 02 @k @2 E O~ inddglemBEuSed to calculate the confidence intervals, taking adult -
child pairs as clusters and accounting for the inclusion probabilities of the three booster samples. This
increases the reported confidence intervals in order to make up for any extra sampling error caused by the
complexity of the sample. Note that this process affects confidence intervals, but does not change the
estimates of the results themselves.The probabilities of selection used for the three booster samples were the
same as those used in 2009. See the 2009 report (&ttp://wip.aut.ac.nz ) for details of how these were
calculated.
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Weighted sample sizes according survey year andlemographis

Table3. Weighted sample size accordittgsurvey year andserstatus

Survey year

User status

2007 2009 2011 Total

User 1213 1034 1082 3329
Neveruser 222 140 123 485
Exuser 94 76 50 220
Total 1529 1250 1255 4034

Table4. Weighted sample size accordingstarvey year and age

Survey year
Age 2007 2009 2011 Total
12¢19 207 130 132 469
20¢29 250 142 135 527
30¢39 131 185 183 499
40c49 265 201 195 661
50¢59 253 222 213 688
60¢69 201 185 199 585
70+ 205 174 185 564
Total 1512 1239 1242 3993

Tableb. Weighted sample size according to survey year ahdieity

Survey year
Ethnicity 2007 2009 2011 Total
NZ European/ n 1 $ 888 788 790 2466
an2NA 194 138 120 452
Pacific Islander 89 60 68 217
Asian 138 103 107 348
Other 204 135 141 480
Total 1513 1224 1226 3963

Table 6. Weighted sample size according to survey year and area

Survey year
Area 2007 2009 2011 Total
3 main cities 826 668 674 2168
Other cities 330 292 279 901
Towns (secondary/ minor urban areas) 196 173 181 550
Rural centres and rural areas 176 117 122 415
Total 1528 1250 1256 4034

Tabler. Weighted sample size according to survey year@mdbinedhousehold income

Survey year
Income 2007 2009 2011 Total
<$30k 211 178 223 612
$30k to <$55k 208 160 238 606
$55k to <$80k 330 244 235 809
$80k to <$115k 330 250 193 773
$115k+ 265 241 193 699
Total 1344 1073 1082 3499

Note: The categories for household income were adjusted in the 2011 survey. The categories listed on figures in Section 3 othe report are
those used in 2011. In 2007 and 2009, the categories were: <$25K, $25K to <$40K, $40K to <$65K, $63Ke.figure s therefore compare, for
example, those with a household income of $65,000 or more per year in 2007 and 2009 with those that that had a household incme of
$80,000 per year or more in 2011Where income has a positive relationship with a variable, the differ ence between previous years and 2011
may therefore be artificially inflated.
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